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EDITORIAL COMMENT 

The twenty-seventh annual report of the 

The Pharmacist 3oard of Pharmacy of the State of 
and the Law Wisconsin, which forms a part of the 
volume of the Proceedings of the Wis- 

consin Pharmaceutical Association, is a mine of information to 
the pharmacist of that State, and in fact contains much that 
should interest all pharmacists. The report includes the phar- 
macy laws of Wisconsin, the regulations of the State Board, and 
a list of the prosecutions under the provisions of the law, with 
references which will enable any one interested to see details of 
the cases in the various law reports. These annotations will be 


NEW YORK, NOVEMBER 23, 1908. 


CHICAGO 


of great value to all concerned with the law in any way. Alb 
the statutes affecting druggists in any way are given, and one 
feature which strikes us as being quite novel is the compilation 
of court decisions affecting pharmacists, all arranged under the 
proper headings. These decisions are gathered from all over the 
United States, the notations not being confined to the decisions 
of Wisconsin courts. The report concludes with the rules of 
the board and general information likely to be of interest to 
pharmacists generally. We congratulate the druggists of Wis- 
consin in having before them for reference so valuable and con- 
venient an authority on their relations with the law. 





At the dinner of the Sphinx Club, an 
Trade Mark Rights = 28s0ciation of advertising men, given 
Lost by at the Waldorf-Astoria recently, Dr. 
Misrepresentation Harvey W. Wiley, Chief of the 
; Bureau of Chemistry, plainly stated 
that the day of misrepresentation is passed. He said that adver- 
tisers sorely needed a little leaven of righteousness, that no ad- 
vertising is honest which makes the least misstatement or any 
misleading statement about the quality or benefits of the goods 
advertised. ‘Don’t make the mistake,” said he, ‘of believing that 
you can violate the spirit of the food and drugs law by printing 
such stuff in newspapers and magazines and evade the conse- 
quences. I would not like to see any of you brought up before 
me in Washington for any such thing, but if you continue to do 
these things I will get you, or rather the law will.” The Court 
of Appeals for the District of Columbia recently decided that no 
protection would be granted to the owner of a trade mark who 
sent out false and misleading information concerning the nature 
of his product. This latter phase of the question is one ‘which 
will appeal directly to every manufacturer of proprietary prepa- 
rations, for the dealer who is prosecuted for infringement of any 
trade mark will be quick to point out the fact should the pro- 
prietor of the trade mark have been guilty of false and mislead- 
ing statements concerning the article protected. It therefore be- 
hooves the makers of proprietary medicines to carefully revise 
their adveriising literature, for if they come into court without 
clean hands in the matter of their advertising the precedent set 
by the Court of Appeals will undoubtedly be followed and their 
trademarks declared invalidated. 





In the appointment of Dr. Wil- 

The National Council liam Jay Schieffelin, president of 
of Commerce Schieffelin & Co., and an inde- 
fatigable worker for the best in- 

terests of the entire drug and chemical industry of the United 
States, as a delegate to represent the National Wholesale Drug- 
gists’ Association in the National Council of Commerce, which 
soon will hold its annual meeting in Washington, D. C., the im- 


porting, manufacturing, and wholesale drug trade has cause for 
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congratulation, as it may rest assured that it has found an ardent 
champion of all its just aims and desires toward promoting and 
building up this country’s foreign commerce both in imports and 
Mahlon N. Kline, of Philadelphia, who is chairman of 
that body’s legislative committee, may also be relied upon to as- 


exports. 


sist the drug interest of the country, as he is a member of the 
council as a represeritative of the Trades League of Philadelphia. 
The purpose of the National Council of Commerce, which was 
formed about a year ago at the suggestion of Oscar S. Straus, 
Secretary of Commerce and Labor, is to keep the business inter- 
ests of the entire country in close touch with the government 
departments through representation of each industrial and labor 
organization by delegates or members in the council who will 
supply information on the existing conditions of business and 
labor and assist in the preparation of plans for augmenting and 
swelling to much greater proportions the foreign commerce of 
the country. Able advocates of the rights of the drug and chem- 
ical trade to participate proportionately in such an increase in 
foreign commerce have surely been obtained in Dr. Schieffelin 
and Mr. Kline. 


It has been said that language is a 
Things Are Seldom  ™edium for ccncealing thought. The 
What They Seem attitude taken by lawyers sometimes 
seems to be based upon the assump- 
tion that law-makers used language mainly for the purpose of 
concealment, that each statute enacted is a kind of a word puzzle, 
the real meaning of which is as remote as possible from the ap- 
parent meaning. This certainly has been the attitude of the 


Bureau of Internal Revenue in the matter of fortified sweet 


wines. To the plain American citizen who uses language as a 
medium for the expression of his thoughts and is not given to 
the concoction of riddles the intent of the Congress in this mat- 
ter of fortified sweet wines seems perfectly clear. There was 
no reason to doubt that the meaning of the law was to enable 
the producers of wine, who were also distillers of brandy, to 
use the brandy distilled from their own grapes for the purpose 
of fortifying the wine made from their own grapes without hav- 
ing to pay the revenue tax on the brandy so used. But there 
comes a lynx-eyed revenue officer of a delving and devious turn 
of mind who determines that the three or four hundred lawyers 
in Congress did not mean what they said at all, that they were 
really devising a clever hidden word problem which meant some- 
thing entirely different from what it appeared to mean and that 
nobody had solved the problem until this same lynx-eyed official 
cast what Uncle Remus would call his “mannifying eye” over 
the measure, when lo, and behold, every manufacturing pharma- 
cist and every retail druggist in the United States*becomes guilty 
of feiony, arson, murder, high treason, grand and petty larceny 
and three or four other minor offenses by reason of having used 
some of this fortified sweet wine in the manufacture of some of 
the fifteen medicinal wines laid down in the U. S. P. and N. F. 
Under the political pressure brought to bear by the American 
wine producers and the vigorous protests of the manufacturing 
pharmacists and the wholesale drug trade, the officials of the 
Internal Revenue Bureau have, out of the kindness of their 
hearts, graciously condescended to suspend the enforcement of 
their views of the law until such.time as Congress may meet and 


enact further legislation in explanation of the law already enact- 
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ed. In other words, the bureau will permit Congress to solve 
its own word problem. For which we are duly grateful to the 


Bureau of Internal Revenue. 


The adage that goods well bought are half 
The Buying sold might well be inscribed on the cover of 
End the want book. Well bought does not merely 
mean bought cheaply; in fact, it generally 
means a fair price for a good article. The successful buyer is one 
who keeps his stock replenished without paying exorbitantly for 
the privilege of doing so. The druggist who buys a gross of tooth 
brushes of one kind, because they are cheap, and lets his assort- 
ment run down, so that the patrons must take one of this par- 
ticular kind or not be suited, is far from being a good buyer. 
In a recent issue of the Saturday Evening Post, of Philadelphia, 
this matter of buying is treated of most interestingly. The author 
cites the success of Reid, Yeomans & Cubit as an instance of 
what can be done with the proper kind of buying. In every line 
carried by this firm, for evidently this is the firm meant, though 
the name is not given, a complete assortment is carried from the 
cheapest to the best grade. An exact record is kept of the stock 
and the assortments are never allowed to become broken. When 
experience shows that a particular line of sundries or extras is 
not profitable it is discontinued. It is in the matter of sundries 


and side lines that the buying end becomes particularly important. 


Tob lots may frequently be purchased by 
Concerning Job the dealer who has ready cash at com- 
Lots mand, and in some lines may be made 
the source of very considerable profit. 
The principal danger with job lots of staple sundries or side lines 
is that the druggist may load his shelves with unsalable rem- 
nants of these lots. In this case, he must pursue the same pol- 
icy as that followed by the man from whom he bought. He must 
get rid of his remnants, regardless of cost. A southern drug- 
gist, who does a good business in Christmas goods, while looking 
over a stock of brushes, combs and similar Christmas side lines 
at a whplesaler’s, observed that one table in the stock room con- 
tained a miscellaneous assortment thrown together haphazard, 
without any semblance of order. On investigation, he found that 
this table had on it the drummers’ samples, and having taken oc- 
casion to look through them casually, he made‘an offer for the 
lot, which was accepted and which enabled him to reap about 300 
percent. profit and at the same time create quite a furore in his 
It is true that 


at the close of the Christmas season he sold some of these goods 


little town with the special prices he could make. 


at much below their probable cost to him, but the essential object 
was gained—namely: quick sales, a good profit, and a complete 
turn over of the stock. In goods of this kind it is not so essen- 


tial to keep a complete line as in staple articles. 


The buyer who has cash at his com- 
The Advantages mand may frequently take advantage 
of Cash of special bargains, particularly in side 
lines, and many druggists might put 
themselves into the class of cash buyers by a little judicious 


financiering. In the larger commercial world it is recognized as 
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being entirely proper for the dealer to borrow money with which 
to discount his bills, netting as a profit the difference between 
the rate at which he can borrow on a four months’ note and that 
which he can get in discount on his bills. Even the smaller 
dealer who is careful of his credit, who never borrows more than 
he can repay when it becomes due, and whose business is in a 
prosperous condition, can nearly always make a very respectable 
profit by borrowing cash with which to discount bills and to pur- 
chase special job lots. But to get money on the proper terms 
the druggist must be very careful to meet the obligations when 
they fall due and not ask for extension. Where it does not seem 
possible to meet a note it would be much better to borrow from 
some other source than to ask for an extension of an outstanding 
obligation. 


One of the interesting and unexpected 
The Young Turk results of the young Turk movement 
Movement in 


Pharmacy 


comes to light in a communication re- 
cently received by us from one of the 
leading pharmacists of Constantinople, 
who informs us that steps are being taken to organize a pharma- 
ceutical association to embrace all the pharmacists in Turkey, 
with a view to secure an improvement in the status of pharmacy 
and in the qualifications of its followers. Under the regulations 
heretofore in force in Turkey, a sharp distinction is made be- 
tween the drug store and the pharmacy, the German regulations 
being followed in a general way. No one is permitted to practice 
pharmacy and operate a prescription drug store without a diploma 
from a medical or pharmaceutical school of good standing. The 
pharmacist was furthermore required to pass a verbal examina- 
tion before a committee of the Turkish Imperial School of Medi- 
cine at Constantinople. The graduates of American colleges of 
pharmacy were recognized and permitted to practice their profes- 
sion after compliance with the law requiring an examination be- 
fore the Imperial School of Medicine. In Constantinople there 
are about ten miscellaneous drug stores to one prescription phar- 
macy, and the general stores are, moreover, permitted to handle 
drugs that are in common use. The severe restrictions imposed 
on importations of all sorts have prevented the development of 
any large business in proprietary goods in that country. It re- 
mains to be seen whether the young Turk movement will bring 
about any material change in the governmental regulations affect- 
ing pharmacy. In view of the aspirations toward professionalism 
which are so much talked of at our own association meetings, it 
would appear that the Turkish pharmacist is not so badly off af- 
ter all, at least so far as law is concerned. 


The attitude of the Turkish government 


Code Versus towards its citizens has heretofore been 


Common Law that which is characteristic of all mon- 


archial governments. The laws are based 
upon the assumption that the individual has no rights, that he is 
granted certain privileges by the government, and that all acts 
for the performance of which no specific privileges have been 
On the other hand, the republi- 


can form of government is based upon the assumption that the 


granted are therefore illegal. 
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government has no authority of any kind save that which is spe- 
cificially delegated to it by enactment, and that everything is per- 
missible that is not specifically forbidden, Under the monarchial 
form of government the pharmacist is granted “‘privileges.”” Un- 
der the republican form of government certain restrictions are 
imposed on him. The Young Turk movement’ has sought to 
provide a constitutional form of government to replace the des- 
potism under which Turkey has heretofore been ruled. It is 
improbable that the change from despotism to a constitutional 
government will make any radical difference in the regulations 
governing pharmacy or in the attitude of the government toward 
the individual. Even in Germany, where there is a form of 
popular representation, the monarchial idea prevails, and the 
pharmacist operates under a “privilege.” Indeed, it is only in 
English speaking countries that the basic idea of government 
coincides with that which obtains in the United States, namely, 
that the government has no authority, save that which is dele- 
gated to it by the people. Under the new régime it is evident 
that there will be a more liberal disposition shown toward the 
matter of organization. Turkey has long been governed by a 
system of espionage, the whole country existing in a kind of ter- 
ror of spies. The government has prohibited, as far as it could, 
all forms of organization, lest the organizations should be a cloak 
for the furtherance of revolutionary projects. Now that a con- 
stitution has been granted and the revolution accomplished by 
peaceful means, the ban upon organization will probably be re- 
moved, and we look forward with much pleasure to hearing of 
the organization of a national pharmaceutical association in 


Turkey. 


In these days of commercialism and 

In Memory of of self repression, when the expres- 
Frederick Stearns sion of sentiment and feeling is 
looked upon as a confession of weak- 

ness, when the world passes on unheeding when a worker has 
dropped out of his accustomed place, it is gratifying to observe 
so touching an exhibition of filial affection as is evidenced by 
the publication for private circulation of a volume in memory 
of Frederick Stearns by his son and namesake, Frederick K. 
Stearns, of Detroit. Mr. Stearns was one of the pioneers of 
manufacturing pharmacy who blazed the way, for the establish- 
ment of an industry which is most creditable to America and 
which has made the name Detroit known the world over. The 
founder of the house of Stearns was a man of wide knowledge, 
of untiring industry, of lofty ideals and of fixed purpose. He 
cared little for the opinions of others, and his wisdom in trusting 
his own foresight and sagacity is shown by the great industrial 
establishment which he left his heirs to administer. His devotion 
to pharmacy was evidenced by the establishment of a postgrad- 
uate scholarship at Ann Arbor, which has been held by some 
of the brightest men in the ranks of the younger pharmacists. 
His public spirit was shown by his gifts to the city of Detroit, 
and though it needed no memorial volume to keep his memory 
fresh in the minds of the people of that city, or of the pharma- 
cists who appreciate his labors, the publication does honor to the 
filial piety of the son who publishes it as well as to the father of 


whom it is a memorial. 
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HOT SODA LUCRATIVE. 
OW that cold weather has settled down upon the greater 
part of the country and the druggist is stocking up with 
seasonable goods and renewing his supplies of cough and cold 
medicines, it behooves every pharmacist to consider the desirabil- 
ity of adding to his various sources of revenue a line of hot soda 
and other hot “temperance” beverages if he has not already done 


so 


ih )NSIDERING the small expense attached to taking on a 

side line like the hot soda business, the returns are more 
than satisfactory in almost every instance. The cost of an equip- 
ment, adequate for all practical purposes except in large stores 
Jocated in the heart of the business, shopping and theatrical sec- 
tions of big cities, where the demand for hot soda reaches gigantic 
proportions, need not exceed $50. For even $30 a good appar- 
atus and numerous supplies with which to make a start in the 
be obtained. The returns frequently range from 


business may 


50 to 100 percent. on all the drinks dispensed. 


ITH a substantial hot water heater and tank, having a gas, 


oil or gasoline burner attachment and faucet, with a few 


mugs and with chocolate, coffee and a few additional fruit 
syrups, the enterprising druggist can make the business pay and 
pay well even without attempting to dispense the combinations 


and fancy concoctions which sell so well in some sections. 


N trying to make all that he can out of the business, how- 
ever, the druggist should take care not to economize on the 
quality of the iagredients entering into the beverages, for this is 
It only 
otherwise would be steady customers of the hot soda throughout 


false economy. results in driving away patrons who 


the winter. It always pays best to dispense the highest quality 
of plain and whipped cream, syrups and extracts, for it is upon 
quality and excellence that a reputation in the hot soda line 
depends. When once it is known that a certain druggist has the 
most delicious hot drinks in town or in a particular part of the 
town, patrons of such beverages will go a long way to get them 
in his store and will pass the places where they have learned from 


experience that only inferior drink is prepared and served. 


HE prices which may be charged for hot drinks vary in dif- 

erent sections. In most places, however, it will prove diffi- 
cult to get more than five cents a mugful for hot chocolate, coffee 
or lemonade, while for the ordinary bouillons 10 cents is the 
ruling price. Some dispensers in fashionable parts of big cities 
and even in the shopping and business districts, however, get 
10 cents for the hot chocolate, coffee and lemonade preparations 
and 15 cents for the bouillons. Almost everywhere at least 15 
cents should be asked for the so called “fancy” hot drinks and 
for many concoctions, such as the egg, coffee and malted milk 
preparations, 20 cents should be asked. In fixing the prices on 
all of the drinks, however, the expense of doing business and the 


character of the customers should, of course, be considered. 


HAT it is not only possible but comparatively easy to make 
hot soda trade as profitable as cold soda business has been 
demonstrated repeatedly within the last teri years, during which 
time the demand for the hot beverages has grown to gigantic 
proportions and now appears to be almost continuous from Octo- 


ber to April and, in some parts of the country, until well inte 
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May. If the business in hot drinks is conducted properly, it is 
certain to prove extremely lucrative of itself and helpful to the 


trade generally. 


SOME PROPAGANDA HISTORY 

URING a recent discussion of U. S. P. and N. F. propaganda 
work before the Kings County Pharmaceutical Society, one 

of the members preduced a copy of an “Epitome. of the National 
Formulary,” which had been presented by the members of the 
society to the physicians of Brooklyn n 1888. The title page of 
the Epitome reads as follows “The Physicians’ Manual of the 
National Formulary. Compiled by C. S. Hallberg, Ph. G., Di- 
rector of the National Institute of Pharmacy, Member of Com- 
mittee on National Formulary, etc. Presented with the compli- 
ments of the Kings County Pharmaceutical Society, 356 Bridge 
street, Brooklyn, 1888.” The second page bears an address to 
the medical profession setting forth the object of the manual 
and the province of the National Formulary, and is signed by 
the Kings County Pharmaceutical Society. Then follows a list 
of the active members of the organization and of the members oi 
the board of pharmacy. This in turn is followed by a preface, a 
list of the members of the Committee on the National Formulary, 
and a synopsis of the contents. In addition to the Epitome prop- 
er, which covers forty-five pages, there is an appendix containing 


a list of poisons and their antidotes, which fills four pages. 


a” inquiry addressed to Professor Hallberg as to the genesis 
of this hooklet brought out information that shortly after 
the first Formulary was issued in 1887, he engaged in the retail 
drug business and prepared this manual for his own use to adver- 
tise the preparations, and incidentally the firm, of Feldkamp & 
Hallberg, pharmaceutical chemists, Clark and Division streets, 
Chicago. The little book was much appreciated, and through an 
annquncement in the Western Druggist, with which he was at 
that time connected, many inquiries were received, and it was 
offered for sale to druggists and associations. Professor Hall- 
berg writes that he remembers very well the Kings County Phar- 
maceutical Association purchasing at that time some 500 copies 
for distribution to physicians. Dr. John V. Shoemaker referred 
to this booklet in his work on Materia Medica, Pharmacology 
and Therapeutics. During all these years until the last two or 
three years, Professor Hallberg has been receiving inquiries from 
physicians in all parts of the United States asking for the booklet, 
a copy of which he invariably sent to the physician as long as 
he had any of them. Professor Hallberg further writes: “I do 
not claim any priority in this work, since the idea antedated by 
several generations so youthful a man as myself, although this 


particular publication was issued over twenty years ago.” 


W* scarcely understand Professor Hallberg’s disclaimer 

any claim to priority, as the Epitome prepared by him 
could scarcely have been antedated, in view of the fact that the 
National Formulary was only issued the preceding year. The idea 
may not have originated with him, but it appears that he was cer- 
tainly the first to execute the plan. So far as we can learn, the 
credit for instituting an active propaganda among physicians on 
behalf of the National Formulary preparations by the systematic 
distribution of the Epitome belongs to the Kings County Phar- 
maceutical Society, which was then, as it always has been, keenly 


alive to the interests of pharmacy. 











ADVERTISING A DRUG STORE IN A TOWN OF 14,000 
INHABITANTS. 


By E, B: HeEIMsTREET, 
Janesville, Wis. 

I appreciate very much the compliment conveyed by the editor 
in asking me to tell the readers of the AMERICAN Druccist what 
I am doing in the advertising line, for the inference is I am, or 
have been, doing something which may prove interesting or valu- 
able to them. Whether he is 
right or not only his readers can 
tell. My own experience con- 
vinces me that it is necessary for 
a druggist to advertise ingeni- 
ously, constantly and widely in 
order to build up a successful 
business. Such success as I 
have met with has been in a 
large measure due to the time 
and thought that I have given 
to the study of advertising. 
The term advertising, like char- 
ity covers and* embraces a wide 

E. B. HEIMSTREET, field. 
Janesville, Wis., secretary, Wiscon- I have not done much in the 
sin Pharmaceutical Association. os 

way of newspaper advertising, 

and do not feel that I can speak with authority as to its value. 

I have, however, gotten up several schemes the results of which 

have been quite successful, and which I am quite willing to lay 

before the readers of the AMERICAN Drusccist. 


Post Cards that Pay. 

One of my pet projects is an illustrated post card which bears 
on the message side a half tone cut of a hotel, accompanied by 
the reading matter which is printed below. The half tones 
used occupy a space of about two inches square in the upper left 
hand corner. I have a thousand printed at a time of each hotel 
in town, changing the illustration and the wording on each card 
so as to make it suitable to each hotel. I see that a supply is 
kept on the hotel counter, and by keeping on good terms with 
the clerks I get them to place some in the letter boxes of incom- 
ing guests. These cards answer a double purpose, as they bring 
a good many strangers to my store, who, having used the cards 
in writing their friends, feel under obligations to carry out the 
promises made, and buy some post cards at my store wherewith 
to do it. The recipient has Heimstreet’s Drug Store impressed 
upon his mind in such a way that he cannot fail to remember 
Heimstreet’s Drug Store if he ever comes to Janesville. As a 
great many visitors at the hotels live in the territory immediately 
adjacent to the town, the advertising value of the cards is prob- 
ably quite considerable. At least I hear from them both through 
the guests at the hotel and through people who receive them 
from the guests, 








GREETINGS FROM JANESVILLE, WIS. 





(Half-tone cut Dear 
of the hotel.) I arrived here all right and am 
stopping at the Park Hotel. It’s a very neat little hotel and with 
nice rooms and steam heat, a nice dining room with good service. 
I am going down to Heimstreet’s Drug Store, just a block from 
here, by the Park; he has the largest assortment of Postal Cards 
in the city, and I will send you some views. Everybody visits his 
store as he keeps everything in the Drug line and Toilet goods and 
has so many curious things—a large aquarium of Gold Fish, Jap 
Waltzing Mice, African Cavies, Parrots and Birds. If you ever 
come to Janesville don’t fail to visit his store. I am well and will 
write a long letter soon. 
Yours truly, 











These post-cards are distributed by the hotel clerks among the guests. 
Sometimes the clerks put them in the boxes for the guests. The store 
is thus advertised far and wide. 


An Advertising Envelope for Post Cards. 
I have had a number of envelopes printed in which I put 
post cards as they are purchased by patrons, this being little more 
expensive and less troublesome than wrapping them. The mat- 
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ter printed on the envelope, which is shown herewith, serves as 
an advertisement for other lines, and through this medium I 
have sold considerable quantities of both the candy and the 
paper which are mentioned on the envelope. 





THE HEADQUARTERS 
for 
SOUVENIR POSTAL CARDS 
is at 
HEIMSTREET’S DRUG STORE, 


: Park Pharmacy, Opposite Court House Park 
WE ALso HAVE SPECIAL DestGNS IN FINE STATIONERY AND TABLETS 


FANCY CANDY IN BOX OR BULK 











This is printed on an envelope, in which post-cards are put when sold. 
An Invitation Card for Direct Mail Advertising. 

I have a mailing list of the best people in the city, and to 
these I mailed a thousand envelopes, each containing two invita- 
tion cards printed in Tiffany text and resembling in a general 
manner the regulation wedding card. The results obtained from 
this particular advertising were surprisingly good. Where the 
scheme has not been worked I believe it would pay to try it, 
though it would only be of value where it was a novelty. 





MR. E. B. HEIMSTREET 
Cordially requests your presence at the 
marriage of his best friend 
MISS PURE DRUGS 
to 
MR. LOW PRICE 


which takes place at the Park Pharmacy every 
hour in the day and every day 
in the year. 








MR. LOW PRICE 
will, be attended by his best man 
MR. PRESCRIPTION 
This man 
is put up to your order with : 
positive accuracy at any time you may desire. 
The show commences at any time you 
come and pay your money 


at HEIMSTREET’S. 











Both these cards were printed in Tiffany text on cards of good wo 4 
and really resembled the average wedding invitation. The two car 
were enclosed in the same envelope which was mailed to Mr. Heim- 
street’s selected list. 


A Free Hot Soda Coupon. 

I have been able to build up my hot soda business by the 
judicious distribution of coupons entitling the recipient to a 
glass of hot soda, or, I suppose I should say mug, without 
expense. IJ have distributed about twenty of these every day dur- 
ing the hot soda season, writing the name of the recipient on 
the card, so that there is no probability of the warning “not 
transferable” being disregarded. 





THIS IS GOOD FOR A HOT SODA FREE. 
(Not Transferable.) 

Our HOT SODA FOUNTAIN is in full blast, and we have formule 
for preparing the best HOT SODAS it is possible to make, and we 
want you to get acquainted with it. We cannot send you a sam- 
ple cup of STEAMING HOT COFFEE or CHOCOLATE SODA, 
so we send you the next best, viz.: this Coupon, for a FREE CUP 
whenever presented. ee HOT Sodas are 
certainly delicious, THIS CARD and when temptingly 
served with cream . > accompanied with 

ke and olives, they | GOOD FOR A | are very healthful 
cake and olives, they HOT SODA are y , 





warm the stomach, sharpen the appetite 
and are an ideal bev- erage for a cold day. 
Get in the habt of —————————_ coming to Heim- 
street’s Drug Store and have a HOT SODA. It will lighten your 
troubles and make you good natured. We have a Japanese Corner, 
just the place for a quiet chat while you are drinking your Soda. 
Use this Coupon and have a Free Hot Soda the next time you are 
near. Coffee, Chocolate and Hot Lemon are our leaders. Ice Cream 
and Sundaes at all times. A Steaming Hot cup of Soda is waiting 
for you free at Heimstreet’s. 











About twenty of these coupon cards were distributed daily to individuals 
whose names were written on them. They were marked not trans- 
ferable. 
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Advertising that Carries Itself. 
One of the most successful advertising schemes that I have 
undertaken was the publication of a booklet, which has brought 
good results. The booklet contains sixteen pages, four of which 
are devoted to advertisements of other concerns, the remain- 
ing twelve being devoted to the exploitation of my own business. 
The matter is enlivened by illustrations of local institutions. The 
matter printed in the booklet is given herewith: 
CALL AND SEE OUR 
Everything in Drugs, Drug 
Sundries and Toilet Articles 
HEIMSTREET’S DRUG 
Established 1865 
of South Main and Court St. 
JANESVILLE, WiIs., 


AQUARIA OF GOLD FISH. 
Artist Materials, Wholesale and 
Retail Pyrographic Goods 
STORE 


Cor. 
Nov. 9, 1908. 
Dear Friends: 
It don’t seem possible that November has come and the Holiday 
Season is so near, but the thermometer tells the story, as it is dropping a 
few degrees every day now. 3y the way, have you a good thermometer? 
We have just receive -d a new stock, ranging in price from 10 cents each 
up; we have a special good one at 25 cents; better get one and keep track 
of the weather at home. 
Thanksgiving day is 
herbs, sage, white pepper, etc., for 


of spices, 
candy and 


line 
boxes of 


a_ splendid 
also 


a 
e 
we 


the 26th; we have 
fixings; 


of E. B. 


Interior view 


Cigars. 
have 


Send a 
some 


Then 


nice Thanksgiving friends that day; we 
beauties, come in and see them. 

E comes Christmas. We have bought a nice 

pertumes, brush and comb sets and wish you would come in and see the:n 
If you want to pick out your presents now, come and get them; we will 
mark and put them away for you and you need not pay for them until you 

get them, in this way you get first choice and nice goods. 

e have had so many inquiries since the cold weather came for a 
good remedy for Kidney, Liver and Bladder complaints that we wrote to 
Dr. Kilmer, of Binghamton, N. Y., and call your attention to the cory 
of the enclose d letter that _we got from the Dr. Kilmer Co. ‘Their great 
preparation, “Swamp-Root,” is a remedy of genuine merit and one which 
shows the most gratifying results in all cases of Kidney, Liver and Blad- 
der trouble. We heartily recommend “Swamp-Root” to those who art 
in need of a good remedy for any Kidney, Liver or Bladder trouble, as 
we have sold it for years and know it’s all right. 

Of course, our Prescription Department is our chief feature. We 
keep the best drugs and chemicals to be had and all prescriptions are 
put up by registered pharmacists and everything in drugs or chemicals 
has our personal stamp of The Best. We put up prescriptions of any 
physician, the same as we have for forty years past. 

Ne have a nice lot of Christmas stationery in boxes; the regular 
is 35c. and 4oc., we will sell it this month at 25 cents a box. 
Come in and see us anyway; if you don’t want to buy anything, 
>» just as welcome, 


postal card to 


lot of fancy goods, 


price 
you 


Yours truly, 
(Facsimile signature) E. B. Hetmsrreet. 
_ BP. S.—To_ please the children this month we have some Easter Rab- 
bits, African Cavies, Canary Birds, Fantail Jap Gold Fish 4 s pair of 
Goo Goo-eyed Jap Gold Fish. Bring the little ones in. H 
\ visit to the Park Pharmacy will pay you as we have Ld curious 
things—hundreds of Gold Fish, ee Canary Birds, Japanese Waltzing 
Mice, South American Cavies; and if you do want anything in the Drug 
or Toilet Goods Line you will find it at the 
PARK PHARMACY 


Street, opposite Court House Park 
The largest retail Drug Store in Wisconsin. 


WE ARE HEADQUARTERS FOR SOUVENIR 


South Main 


Three Stores in one. 


POSTAL CARDS 


(Page 2.) 
(Cut of Y. M. C. A. 
on te A 


ef the institutiors of Janesville 
of our best buildings. 


Building.) 


The Y. M. C. A. is one 


- ! that 
all, built in 1894. It is une 


attracts 


Heimstreet’s drug 
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Colored Post Cards of at Heimstreet’s Drug Store. 


¢ @ 


We have a cage of Japanese Crazy or Waltzing Mice that are a great 
attraction, come in and see if you can explain the mystery. 


¢ ¢ 


Everybody goes to Heimstreet’s for Soda Water and 
the finest that can be made. 


above 


Ice Cream Sodas 


(Page 3.) 

(Cut of Court House.) 
COURT HOUSE. 

: Don’t fail .to visit the Rock County 

from Heimstreet’s Drug Store. The 


the best in Wisconsin. 
Soldier’s Monument, 


best view is 
: called one of 
fine Post Cards showing the 


Court House. The 
c Court House Park is 
Heimstreet has some fi 


@ ¢ 


Heimstreet’s Soda Fountain runs the entire year, and his soda room 
is the largest in the state, lots of tables and easy chairs, Japanese corners 
for quiet people, together with fine Soda makes it a desirable place. Me 
me at Heimstreet’s Soda Fountain. 


(Page 4.) 


(Advertisement of furniture house.) 


(Page 35.) 


(Cut of mortar and pestle.) 


store, Janesville, Wis. 


It’s too bad but we all have to take medicine once in a while. We 

two articles that people say are splendid 
DeBell’s kidney pills. Did you ever have a pain in the small of the 
back ? = s it, and one to three doses of these pills will relieve it; the 
owners so sure of it that they will give you a full box free if 1 
will call pu them. 

Then for Catarrh. One 
is Bunsen’s cure for Catarrh. 
splendid, We are so sure of 
a box free. 

Meet me at 


have 


remedy we sell more than all others and that 
For colds in the head, hay fever, etc., it’s 
this that if you will call we will give y 


Heimstreet’s Soda Fountain. 


(Page 6.) 
(Advertisement of jewelry house.) 
(Page 7.) 


(Half-tone of the 
BLIND INSTITUTE. 


should visit the School 
a beautiful drive. This e 
state. Forty acres of beautiful groun 


institute. ) 


for the Blind, sit 


is the first char 
jc 


Every Visitor to Janesville 
uated a mile south of the city, 
table institution established by the 
Building built in 1876. 


At Heimstreet’s Drug Store you can get beautiful colored postal 
of the above building 


Don’t fail to call at Heimstreet’s Pharmacy and see the hundreds 


Souvenir Postal Cards. 


Our large Aquaria of Gold Fish is quite a curiosity 


(‘Page 8.) 


PYROGRAPHY OR BURNT WOOD WORK 


This is having a large sale and we have a large stock ot 


PYROGRAPHIC OUTFITS FROM $1.75 TO $7.50 


See our Special Outfit for $1.75 











COLLAR AND CUFF BOXES 
NECKTIE BOXES 
PENCIL BOXES 


In fact everything in Burnt Wood materials, Plain and Stamped 
We sell the celebrated Fire Pen Outfit complete for Fifty Cents 


Meet me at Heimstreet’s Soda Fountain. 
(Page 9.) 
(Half-tone cut of the church.) 
CONGREGATIONAL CHURCH. 

The Congregational Church, situated on the corner of South Jackson 
and Dodge Streets, is one of the most beautiful buildings of the city, and 
being so large is used for many conventions. 

We have some beautiful postals of this church. . 

We have the agency for the celebrated Burnham’s Toilet Goods, Their 
Hair Toric, Face Bleach, Hygienic Cream are all splendid. Ladies who 
call will receive their book, ‘‘How to be beautiful,’ free. 

Meet me at Heimstreet’s Soda Fountain. 

(Page 1o.) 
(A half-tone bird’s-eye view of Janesville, from Monterey, south of city.) 

PLACES OF INTEREST IN JANESVILLE, WISCONSIN 

Published by HermMstreet, THE Drucoist, Park Pharmacy 


South Main Street, opposite the Court House Park, where you will find 
the largest assortment of Souvenir Postal Cards in Southern Wisconsin. 


(Page 11.) 
(Cut of High School.) 
HIGH SCHOOL 
_ We are proud of our High School and sell hundreds of Post Cards 
of this building. Built in 1895 at an expense of $56,000.00. It is a 
credit to the city. « 

Heimstreet_keeps a line of Fine Stationery that is both dainty and 
up to date. Come and see some of our exclusive styles. Our Postage 
Stamps are sold at same price as Washington or New York and we have 
a large trade in this line. 


Our Candy Department is always stocked with fine box goods— 
Chocolates, Caramels, etc. 


53.) 


(Advertisement of clothiers.) 


(Page 





(Page 13.) 


Everybody has a 
DOG, CAT, 
rer} BIRD or 
PARROT 
and sometimes they will be sick. For thirty-eight years our store has 
been headquarters tor all kinds of medicine for 


HOUSEHOLD PETS 


Our cat powders will cure fits or worms in cats or dogs and cost but 
10 cents a package. F ? 

Our bird seed is 10 cents a box and is recleaned and put up in tight 
boxes so there is no dirt or dust. ; 

Our dog soap you will find splendid to eradicate fleas or stop the 
mange. 

If you have a sick pet go ask Heimstreet about it. 

Meet me at Heimstreet’s Soda Fountain. 


(Page 14.) 
HEIMSTREET SAYS 


He has the largest and the best assortment of Souvenir and fancy 
Postal Cards in the city. 

That he has a large assortment of Toilet Goods, Face Powders from 
isc to $2.00 a box, a line of Grease Paints for theatrical and masquerade 
outfits, Cork Black for Minstrels and Red for Indians. ; : 

That he is agent for Burnham’s Toilet Goods and has a full line of 
them—Face Bleach, Hair Restorer, and Creams. Call and get a book free, 
“How to Be Beautiful.” 5 ee 

If you want anything in Drug or Toilet Goods, Stationery, call at 
the Park Pharmacy. : 

Don’t fail to come in and see our large aquaria of Gold and Pear] 
Fish. 


(Page 15.) 
(Advertisement of clothiers.) 
(Page 16.) 


Visitors to Janesville should call at Heimstreet’s Park Pharmacy on 
South Main Street, opposite the Court House Park, just to try his Ice 
Cream Soda or Sundaes. The largest soda room in Southern Wisconsin, 
plenty of tables and easy chairs where you can stay as long as you wish, 
a Japanese cozy corner for a quiet chat makes a soda drink a dream. 

He said to Miss Sue, I am pining for you, 
Oh, let us be married on Monday; 

But the lady said no, to Heimstreet’s we’ll go 
And make it a Pineapple Sundae. 


We have all the new flavors. 


Our trade in Fresh Aerated Buttermilk is becoming phenomenal. 
Nothing like it to restore the tone of the stomach. Physicians are telling 
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their patients: Go to Heimstreet’s Drug Store and drink Aerated Butter- 
milk. 


Meet me at Heimstreet’s Soda Fountain. 

Of these booklets I had ten thousand printed, and the cost to 
me was made quite reasonable by the amount paid by the mer- 
chants taking space in it. 

Direct Advertising by Mail. 

I have a mailing list, which I keep carefully revised. This list 
is arranged in two parts, one of which, containing from a thou- 
sand to twelve hundred names, is a select list of the best peo- 
ple in the community. I make it a rule to send something to 
all the addresses on this list every month, generally an imitation 
of a typewritten letter with my own signature printed in fac- 
simile in black. This particular form of advertising is very 
effective among country people, as the average farmer does not 
receive much mail, and is rather pleased to receive what ‘appar- 
ently is an individual typewritten letter addressed to him per- 
sonally. The results of this form of advertising have been par- 
ticularly good with our rural customers. 

Miscellaneous Attractions. 

One of the features of my store, which is mentioned briefly in 
my advertisement, may not be considered very dignified by the 
ultra-ethical pharmacists—that is: the presence of such things as 
Japanese waltzing mice, birds, etc. The only answer I can make 
to this is that [ am fond of animals personally, and like to have 
them about me, and that they certainly do attract a great deal 
of attention without in any way detracting from the value of the 
service which I render to my patrons. I have never yet heard 
their presence criticised by any people who patronize me, and 
cannot see how any reasonable objection can be raised, save on 
purely theoretical grounds. This is, of course, a question which 
each druggist must decide for himself, and I have decided that 
they constitute a legitimate attraction, and have had no reason 
to regret my decision. 


A Hydrogen Dioxide Salt of Mercury.—By treating red 
mercuric ‘oxide for a long period with hydrogen dioxide, Von 
Antrapoff obtained a hitherto unknown compound. This con- 
sisted of a red brown, explosive compound of oxygen and mer- 
cury which could be easily reduced to HgO and H.O, by hydroly- 
sis. He was unable to produce it by means of ozone acting upon 
either Hg or HgO.—Journal fiir praktische Chemie, 1908, 77, 
273. 

The Influence of Soil Fertilization on the Alkaloidal Con- 
tent of Cannabis and Belladonna was investigated by Carr and 
Reynolds (Pharm. Journ., 1908, p. 544), who found an actual 
decrease in the proportion of the active principle as a result of 
this procedure. Belladonna leaves from plants fertilized with 
kainit, hyperphosphate, sodium nitrate, and manure all showed a 
lower alkaloidal content than those from the*unfertilized speci- 
mens, while the same was true of cannabis fertilized with the first 
two substances mentioned. These observations may explain the 
superiority of many of the wild plants to the cultivated varieties. 

The Mode of Action of Potassium Iodide has been studied 
recently by Zwintz, whose report may be found in the Wiener- 
klinische Wochenschrift (No. 20, 1908). This author used in his 
experiments, which were conducted with rabbits, a solution of 
potassium iodide theoretically isotonic with the blood. This was 
prepared by a comparison with a 0.9 percent. sodium chloride so- 
lution. The drug was administered internally, subcutaneously, in- 
travenously, and intraperitoneally and invariably caused a fall in 
blood pressure in the course of about six minutes. This phenom- 
enon occurred even after section of the spinal cord in the cervical 
region, showing that the drug acted peripherally. If the injection 
were combined with ligation of the arteries to the thyreoid gland, 
instead of a fall there would appear a rise of blood pressure. 
The author therefore concludes that the action of the drug on 
the blood pressure is a secondary phenomenon brought about by 
a stimulation of the thyreoid gland, whose internal secretion is 
known to be a vasomotor depressant. 
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iTHE LINIMENTS OF THE NATIONAL FORMULARY.! 
By Otto RAUBENHEIMER, Ph. G., 
Brooklyn, N. Y. 

Under the title “Linimentum” there are eight liniments offi- 
cial in our N. F. I1I—viz.: Linimentum aconiti et chloroformi, 
Linimentum ammonii iodidi, Linimentum opii compositum, Lini- 
mentum saponato-camphoratum, Linimentum terebinthine aceti- 
cum, Linimentum tiglii, and Linimentum tiglii compositum. They 
are practically the same liniments and of the same formula as 
originally proposed by the Committee on National Formulary of 
the A. Ph. A. at the Providence meeting in 1886. This original 
committee consisted of the well known pharmacists, Rice, De 
Forest, Bedford, Kendiner and Tscheppe, and their Report and 
Preliminary Draft of the N. F. can be found in the Proceedings, 
Vol. 34, p. 191-285. These liniments and also other preparations 
were at that time in general use in different sections of the 
United States and, as every state was represented by a member 
on the N. F. committee, the formulas were collected, tried and 
studied, reconstructed, if necessary, and were then admitted into 
the National Formulary. Some liniments as well as other prep- 
arations are of foreign origin, being official in the German, Brit- 
ish and French pharmacopeeias, but as they are frequently pre- 
scribed by physicians in this country, the formulas were also 
admitted. As the first edition of the National Formulary was 
published in 1888, its formule should be well known and well 
tested by this time. 


Linimentum Aconiti et Chloroformi, 
LINIMENT OF ACONITE AND CHLOROFORM, 
a mixture of fluid extract of aconite, chloroform, alcohol and 
soap liniment. The formula for this anodyne liniment gives per- 
fect satisfaction. In connection with this liniment I might men- 
tion the British formula for the so called A B C Liniment, i. e., 
equal volumes of aconite, belladonna and chloroform liniments, 
of course of British pharmacopeeial strength. Our N. F. formula 
can easily be modified to resemble this A B C liniment by sub- 
stituting be!ladonna liniment in place of the alcohol. 
Linimentum Ammonii Iodidi, 
LINIMENT OF AMMONIUM [IopIDE, 
composed of iodine, oil of rosemary, oil sf lavender flowers, cam- 
phor, ammonia water and alcohol. The N. F. orders oil of lav- 
ender, which should he changed to oil of levender flowers, which 
is the correct U. S. P. title. In this liniment the iodine and 
ammonia water combine and form ammonium iodide—about 5 
per mille. Therefore the footnote in the N. F. states correctly: 
“On standing, the liquid will become colorless, and there will, 
usual!y, be a slight precipitate, which may be separated by fil- 
tration.” In my opinion the decolorization can be hastened by 
exposing the liquid to direct light, even sunlight. 
Linimentum Iodi, 
IopINE LINIMENT, 

with the following formula: Iodine, 125 Gm.; potassium iodide, 
50 Gm.; glycerin, 25 Cc.; water, 65 Cc., and alcohol, ad 1,000 Cc. 
The present N. F. directions read: “Mix 750 Cc. of alcohol with 
the other ingredients, and dissolve the solids by agitation. Then 
add enough alcohol to make 1,000 Cc.” As a pharmacist, I pre- 
pare this liniment in the following manner, a method which I 
should like to submit to the consideration of our N. F. commit- 
tee: “Dissolve the potassium iodide in the water. In this solu- 
tion dissolve the iodine, add the glycerin and enough alcohol to 
make 1,000 Cc.” F. W. Nitardy, of the Chicago Branch of the 
A. Ph. A, in a paper on Notes of Some Official Iodine Solu- 
tions, at the recent A. Ph. A. meeting also proposed similar di- 
rections for this and other iodine preparations. As, furthermore, 
the glycerin, which is not present in the British pharmacopeia! 
formula, was undoubtedly added to prevent the cracking of the 
skin, the rather small N. F. quantity, 35 Cc., might, in my opin- 
ion, be increased to 50 Cc., with advantage. The footnote in 


*Read before the Kings County Pharmaceutical Society at the regular 
monthly meeting, held November 10, 1908. 
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N. F. III states: “The proportion of the ingredients given above 
yields a product identical with that prescribed by the British 
Pharmacopeeia.” To this the correct Br. P. title, “Liquor iodi 
fortis,” should be added, as I have already suggested to the N. F. 
committee (crticism No. 142; August Bulletin, p. 242). It is 
true, the official title in the older editions of the British Pharma- 
copia was Linimentum iodi, but in the 1898 edition it was 
changed to Liquor iodi fortis. It was rightly named “fortis,” as 
it contaons 12.5 percent. iodine, while the ‘regular Tinct. iodi Br. 
P. only contains 2.5 percent. To illustrate to you how important 
it is to be well acquainted with the N. F. preparations and titles 
and particularly now, as the propaganda is going on all over the 
country, I shall give you the following instance: A physician in 
my neighborhood prescribed Linimentum iodi. The patient, who 
lives in a different part of the city, presented the prescription to 
six different druggists, but none of them had or ever knew this 
liniment. The patient then telephoned to the physician about it, 
who turned this prescription, and since then also others, over to 
me. 
Linimentum Opii Compositum, 
ComMPouND LINIMENT OF OPIUM, 
Synonym: Canada Liniment, 

composed of tincture of opium, camphor, alcohol, oil of pepper- 
mint, ammonia water and oil of turpentine. This formula, as you 
all know, does not produce a nice homogeneous liniment, because 
the oil of turpentine, on account of its lighter specific gravity, 
will separate and remain on top. For that reason the footnote 
in the N. F. states: “This liniment may be made somewhat more 
permanent by adding 25 Cc. of tincture of quillaja to the ammonia 
water, before adding it to the mixture.” But the addition of 
tincture of quillaja does not improve this liniment very much. 
As I use considerable quantities of Canada liniment, I have tried 
the following admixtures, in order to produce a nice homogeneous 
preparation: Fluidextract of quillaja, soap liniment, soft soap and 
liniment of soft soap, without very much improvement. Further- 
more, these admixtures might be objected to, as not belonging 
to this liniment. A few months ago I had the white of an egg 
left over, and by mixing this with 500 Cc. Canada liniment, in 
place of tincture of quillaja, I found that it produced a liniment 
which is homogeneous and permanent and which has not a par- 
ticle of oil of turpentine floating on the surface. I have tried 
different methods of incorporating the albumen, and found the 
best modus operandi to be to dissolve the albumen in the am- 
monia water, shake this well with the oil of turpentine, forming 
a white emulsion, which I then add to the solution of the other 
ingredients.. Furthermore, no objection could possibly be made 
as to the use of albumen in this liniment. I should, therefore, 
propose that the footnote in the N. F. might be changed to read 
(in place of recommending tincture of quillaja): “It may be 
made more permanent by mixing 50 to 60 Cc. of fresh albumen 
(the white of two eggs) with the ammonia water, then shaking 
this well with the oil of turpentine and adding this emulsion to 
the other ingredients.” 


Linimentum Saponato-Camphoratum, 

CAMPHORATED SOAP LINIMENT. 

Opodeldoc, Solid Opodeldoc. 

Opodeldoc is official in every pharmacopeeia the world over. 
with the exception of the British and U. S., being, aowever, in 
our N. F., and every pharmacopceia gives a different formula 
and often change their formula in new editions. These op 
deldoc formule differ very much. They differ more than any 
other preparation I know of, and they give us a good illustrat 
how a formula in time gets changed and altered. It is rath 
strange that although ‘“Opodeldoc” is of English origin, it is n 
official in the British Pharmacopeeia, Neither the formulary 
Br. Ph. Conference, nor the Pharm. Journal Formulary, nor 
Br. Ph. Codex contain a formula for “Opodeldoc.” In f 
when our British cousins speak of “Opodeldoc” they mean 5:2 
Liniment—Lin. saponis. I find a formula in the B. P, Codex Sut 


Synonyms: 














plement, issued August 1, 1908,and I also find our N. F. form- 
ula in MacEwan’s excellent book, ‘‘Pharmaceutical Formulas.” 
The modus operandi in the various formule consists of prepar- 
ing a hot saturated alcoholic solution of soap (almost every phar- 
macopeeia orders a different soap), in which the camphor is dis- 
solved. The hot solution is then filtered, and to this the essen- 
tial oils and aqua ammonia are added. Upon cooling the liquid 
gelatinizes and forms the “Solid Opodeldoc.” The older editions 
of our N. F. order “White Castile Soap, dried and powdered,” 
the third edition merely orders “White Castile Soap.” It is a 
well known fact that the powdered white Castile soap of com- 
merce is very much adulterated, and for that reason is also not 
specified any more in the preparation of Lin, saponis, U. S. P. 
VIII (which now orders “Soap, dried and granulated.” Fur- 
thermore, the synonym “White Castile Soap” of U. S. P. 1890 
is not official any more in the text of the U. S. P. VIII, which 
gives the title Sapo, Soap, to a soap prepared from sodium 
hydroxide and olive oil. Therefore the name “White Castile 
Soap” should certainly be dismissed from N. F. p. 75. 76, 100, 
146, etc. In my opinion pure olive oil soap—i. e., sodium oleate, 
by itself is not suitable because the resulting “‘Opodeldoc,” as 
you can see by submitted sample, is decidedly opaque, while on 
the other hand the old fashioned ‘‘Opodeldoc,” please notice 
specimen, is opalescent. Such an authority as the German Phar- 
macopeeia describes ““Opodeldoc’” as almost colorless, but little 
opalescent, and melts easily from the heat of the hand (body 
temperature). This instance again shows us how important it is 
that the N. F. and also the U. S. P. should give descriptions of 
the preparations. 

Solid Opodeldoc was the title of an excellent paper read 
at the 1907 New York City meeting of the A. Ph. A. by Mr. 
Dunning, of Baltimore. His formula, the same as all his other 
formule, is a good one: 


Parts. 
TR es Pe SRS 5 ai 5 cos o0k diced ia deacewe 5 
EE SE (chs hae eNAERGUeaaCaMeae dese ees On eae One 25 
of. MRSA SES SARS Si SO Re annette ee 50 
PE RsahensacWonnew a OSs heas OS Sabu cules sa suse ema 500 
OS EES REE Oe NT Or MAA Tarr. 
See SE ee Pee ren ee ee ee ee 1.5 
ENO ae nny EEE nny We see pene 3 
Seer ATER RIED sos ig 6k '4S an wigs 404 46 ess ale a es 25 


Dissolve the sodium carbonate in the water by heat, add 10 
Cc. alcohol and the stearic acid, warm until effervesence has 
ceased and perfect solution is effected, add the remainder of the 
alcohol, and the oils and ammonia water; tilter into bottles, close- 
ly stopper and set aside to cool. Mr. Dunning was kind enough 
to send me a sample of his Opodeldoc, which, as you can con- 
vince yourselves, resembles the Steer’s Opodeldoc very much. 
Dunning’s Opodeldoc is furthermore more quickly absorbed by 
the skin than the N. F. preparation. 

In Continental Europe Opodeldoc is used very largely and 
such an authority as Eugen Dieterich in his Pharmazeutisches 
Manual devotes five pages to medicinal opodeldocs under the 
name “Saponimentum.” I myself can, however, not agree with 
Dieterich when he states, p. 450, that the preparation Opodeldoc 
has been known since Paracelsus. Allow me, therefore, to give 
you particulars regarding the history of Opodeldoc. Some ety- 
mologists claim that this name is derived from the Greek word 
vzeg signifying juice. which is true of such words as Opobal- 
samum and Opopanax. The name Opodeldoc, but not the prep- 
aration, was first used by that much abused physician-pharmacist 
Paracelsus in the beginning of the sixteenth century for his 
Emplastrum Qppodeltoch or Oppodeldoch or Opodelloch (the 
name is spelled in different ways), a compound rosin plaster with 
half a dozen ingredients. Paracelsus, as you all know, was the 
founder of Iatro-chemistry (medical chemistry), which in con- 
trast to alchemy, opened new paths for chemistry and medicine 
by joining these two sciences. 

The liniment Opodeldoc is first mentioned, 1743, as an ex- 
cellent household remedy, in the Medical Dictionary of Dr. Rob- 
ert James, London, the originator and patentee (1747) of Pulvis 
febrifugus jacobi, which as Pulvis antimonialis, synonym James’s 
Powder was official in the United States up to 1800. Diderot, 
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Cidous et Toussaint, Paris, 1748, translated this medical diction- 
ary into French. In the same year a simplified formula for 
Opodeldoc appeared in the fourth edition of the Codex Medi- 
camentarius or Pharmacopée Parisiensis. About the same time 
(1748) a Dr. Steer, in England, prepared, but did not originate, 
a solid Opodeldoc as a patent medicine and cure-all, and even 
today the liniment is known as Steer’s Opodeldoc. In 1761, 
under the name Balsamum saponaceum, vulgo Oppodeldoch, it 
was admitted into the Pharmacopcea Edinburgica, and 1799, 
under the name Linimentum saponato-camphoratum, into the 
Pharmacopeea Borussica, and since then in all the pharmacopceias 
the world over. For this information I am very much indebted 
to that historian and authority, Dr. Hermann Schelenz, in his 
great book: “Geschichte der Pharmazie,” and his excellent paper, 
Opodeldok in Pharmaz. Zentralh., 1906, p. 418. Any of my 
colleagues interested will there find further particulars on this 
and other pharmaceutical subjects. 


Linimentum Terebinthinae Aceticum, 
ACETIC TURPENTINE LINIMENT. 
Synonyms: Linimentum Album, Stokes’s Liniment, St. John 
Long’s Liniment. 

Peter MacEwan, the editor of the Chemist and Druggist, Lon- 
don, in his excellent book, “Pharmaceutical Formulas” (seventh 
edition, p. 666), states: “The late Doctor Stokes, of Dublin, whose 
name is indelibly associated with medicine in connection with the 
peculiar breathing known as Cheyne-Stokes respiration, was the 
originator of two liniments,” about which there has been a good 
deal of confusion. 


DOCTOR STOKES’ CHEST LINIMENT. 


DNR BON, Never thes 605.5. UA de wR eaies aa gr. vi 
CURGTOMMON (Ey. ese case pi ne scirn cece sos sineswweseewes 3i 
De Mis has o oad once cedalscWeeeccedeeesiccecdee ad §iii 


M. ft. linim. vénena. 
To be rubbed into the chest, back and front, every night. 


STOKES’ RHEUMATIC LINIMENT, 


 OUOUIINN og oon vk 6c wine sedaSavecinscesoeeneeiec es 3iss 

IC oe aot ba bios. doe ceed eee e Mae 3iss 

ON NIE, one Sans wanen ee se deelneinieseesciokbededan unius 

MRDE NI orale vcausne padaatneeieeade eat weeeaee xx 

cian alte ie gawd chen es ene has easel ad Wii 
M, ft. lin, 


To be rubbed into afflicted joints. 

In Pharmaceutical Journal Formulary, London, 1904, p. 524, 
among the various formule of “White Liniments,” I also find the 
original prescription of Dr. St. John Long: 


BR Ol. terebinth 
Acid acetic .... 
(Co 
Ol. limonis 
ON EERE Coe cee ee oe ee ee TI Oe ee ii 


This, as you can compare for yourselves, is exactly our N. F. 
formula today. In the British Pharmacopeeia there is also a lini- 
ment, but of a different composition official under the title: 





LINIMENTUM TEREBINTHINZ ACETICUM BR. 


CUM MES hci cing cineia «dap vie o.5ivs 4ei0S tae a0 aernere wa Siv 
POA ae RE Se Oe enna ee pay ert Oe eene At 3i 
ter IN 5d sas) ¢ 0 a) Stored Riel 8 Wie vida dis Basic. 5 om iv 


(To be continued.) 





Antipyrine Phosphate and Arseniate.—Antipyrine will com- 
bine with phosphoric acid and with arsenous acid in the presence 
of alcohol to form salts corresponding to the formula (CH: 
ON2)2 HsPO,s and (CuHi20N:)2 HsAoO, respectively. Antipyrine 
phosphate forms small colorless crystals having a fusing point of 
158 to 160 degrees, easily soluble in water and alcohol and insolu- 
ble in ether. The aqueous solution has a distinct acid reaction 
and gives with Mandelin’s reagent (ammonium vanadat + H:SO,) 
a green color, with Dragendorff’s reagent (Bils + KI) a red 
precipitate, with Bouchardat’s reagent (iodine potassium iodide) 
a red and with AgNO; a yellow precipitate, soluble in ammonia 
and nitric acid. The antipyrine arseniate occurs in colorless crys- 
tals fusing at 146 to 148 degrees, soluble in water and alcohol, and 
insoluble in ether. The aqueous solution gives (Chem. Z. BL. 
No. 18, I) a brick red precipitate with silver nitrate, which is 
soluble in ammonia and nitric acid. In other respects the reac- 
tions are similar to those of antipyrine phosphate. 
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Oil of the Laurier Rose, 


The seeds of the laurier rose (Nerium oleander) contain an 
oil which is very difficult of extraction. Canno (Bul. des sci- 
ences pharm., August, 1908) suggests the following method of 
obtaining the oil: The seeds are deprived of their aigrets by 
rubbing them on a fine hair sieve. They are then powdered with 
sand and pumice stone and are extracted with carbon disulphide, 
and the oil thus obtained by Camo, which amounts to about 
16 per cent., is a thick brownish oil having an acrid taste. The 
index of saponification is 202-203; iodin index, 88; acetyl index, 
30.4; Reichert-Meiss] index, 10.26; and it contains 18 per cent. 
of unsaponifiable matter. The index of saponification and that 
of Reichert-Meissl indicate that the oil contains considerable 
quantities of acids having small molecular weight, the soluble and 
volatile acids. The iodin index proves the presence of unsat- 
urated acids 


HOT SODA A PROFIT MAKER AND TRADE BUILDER. 


Apparatus Cheap and Easily Installed and Operated—Demand for 
Both Staple and Novel Cold Weather Drinks Increasing— 
More Druggists Enter the Field This Winter Than Ever 
Before—Some Popular Formulas. 


With the 
tingling to the 
warm, nourishing food, the demand for hot beverages of every 
description has increased enormously, and the druggist who is 
prepared to meet and fill this craving for such drinks by utilizing 
his soda fountain for the dispensing of hot chocolate, coffee, beef 
bouillon, clam broth, tomato bouillon, and numerous fancy com- 
binations and concoctions will gather in the shekels of an appre 
ciative public which has acquired the hot temperance drink habit. 

This habit, incidentally, has grown to gigantic proportions 
within the last ten years and shows every sign of continuing to 
Many druggists are aware of this 
fact, and for many winters past have recorded a very prosperous 
business in this line. These druggists naturally are continuing the 
Many others, who have not hitherto en- 
gaged in the business, are planning to enter the field this year, 
so that altogether there will be more hot temperance beverages 
sold by druggists this winter than ever before. 


idvent of the cold weather, which sends the blood 
face and makes one think of a cozy fireside and 


increase by leaps and bounds. 


hot soda trade this year. 


The Season Long. 

“There is no reason why a druggist, who has equipped his 
fountain properly for the hot soda trade, should not make it pay 
as well as the cold soda business,” says Robert K. Walsh, man- 
ager of the soda departments for Hegeman & Co., who has had 
more than fifteen years’ experience in the business. 
is by no means as short as is popularly imagined by those who 
have never studied the hot soda trade. It begins during the latter 
part of October and extends throughout the real winter months 
until March and April, and even well into May in New York 
Surely, this season compares favorably with the 
five spring and summer months, May, June, July, August, and 
September, during which the cold soda is most salable. To be 
sure, there is a demand for cold soda in many parts of the coun- 
try throughout the entire year, but it does not amount to much 
except in the South.” 

Many other managers of soda departments of large corpora 
tion drug stores and dispensers in smaller stores express similar 
views on the subject. 


“The season 


and thereabouts. 


The Equipment Inexpensive. 


Naturally, the equipment is the first consideration in entering 


the hot soda business. This may be very elaborate or very sim- 
ple. Some of the small pharmacies in New York, which have 
only a meager equipment, do an excellent and enviable business 
in this line by being scrupulously careful that their beverages are 
prepared properly, and therefore are made palatable and delicious 
for the patrons. 


PHARMACEUTICAL RECORD. 


The simplest apparatus consists of a hot water urn with tank 
of copper, tin lined, holding two or more gallons of water, with 
water gauge and faucet and with gas, oil or gasoline burner and 
a quantity of eight-ounce china mugs or deep cups. Such an out 
fit may be obtained from leading manufacturers for from $25 to 
$50, and will last many seasons, barring the breakage of the mugs. 
Almost all of the ingredients of the drinks are already in the 
stock of the cold soda fountain, or may be made in the store. 


Chocolate Leads in Popularity. 


A careful canvass among the leading hot soda dispensers in 
New York City reveals the fact that in popularity the first place 
goes to hot chocolate. Second place is given to hot coffee; third 
place to hot beef or tomato bouillon, and fourth place to clam 
broth. Then follow the novelties and combinations, such as hot beef 
and egg, hot chocolate and egg, hot malted milk, hot malted milk 
chocolate, hot malted milk coffee, mock turtle broth, hot orange, 
hot lemonade, hot orange phosphate, hot oyster juice, hot pine- 
apple, hot raspberry, het raspberry vinegar, hot tea, hot lemon 
sour, hot “Punch and Judy,” egg and milk, hot maple nut sundae, 
hot chocolate sundae, hot egg coffee, tomato cocktail, hot aspara- 
gus bouillon, hot ginger, creamed tomato bouillon, and as many 
others as the inventive ingenuity of the dispenser or the patron 
can devise. In some particular sections of the country preference 
may be given to other hot beverages, but there is no doubt that 
throughout the country as a whole hot chocolate stands first and 
foremost in popularity. 

As the demand for hot chocolate is at the head of the list, it 
is worth while to learn from dispensers of many years’ experience 
how the syrup is best prepared for serving. Most of the leading 
hot soda dispensers in New York recommend the following 
formula 

CHOCOLATE 


SYRUP FOR HOT CHOCOLATE, 


Best quality chocolate powder.... 


Best powdered sugar 
Water 
Vanilla extract 

A copper kettle, such as is used by candy makers, is the most 
desirable utensil in which to boil the syrup, but any kind of agate 
ware or tin kettle will serve the purpose. The water should be 
poured into the kettle first and the kettle placed over a gas, oil or 
gasoline heater which may be turned off readily. It is possible, 
however, to make the syrup over a coal fire if a quickly extin 
guishable heater is not available. After the water has begun to 
boil, the powdered chocolate should be stirred in until it has 
thoroughly dissolved. Then the sugar should be added slowly 
and the mixture stirred continuously until it is of a moderately 
thick, craamy consistency. As the mixture is boiling well, the 
heat should be cut off and the vanilla extract added. 

A few dispensers recommend the use of milk in the prepara- 
tion of the syrup, but it is the consensus that it is more desirable 
to use whipped cream, adding this when the beverage is prepared 
for drinking. Of course, it is possible to obtain the chocolate 
syrup already prepared from the supply manufacturers, but the 
above formula is given for the benefit of those who prefer to 
make their own A few dispensers advocate the making of a 
thicker syrup by using more chocolate powder, but such a syrup 
has been found in many instances to be too thick and frequently 
cannot be handled in the modern syrup pumps. 

in serving hot chocolate, most dispensers agree that about 
one fluid ounce of the syrup is all that is required for each glass. 
This ounce of chocolate syrup should be poured into an eight- 
mug, which then should be filled with boiling hot 
water from the hot water urn and the beverage topped with 
delicious whipped cream. Too much care cannot be taken in 
having the water “raging” hot, for it is practically impossible to 
reheat the mixture after it is made, while it is always possible 
to cool it sufficiently either by waiting a minute or by the addi- 
tion of a lump of ice cream or cold water. Many an otherwise 
delicious, palatable hot soda drink has been rendered unpalatable 
and flat, if not actually nauseating, by failure to have the water 
“red” hot. 


ounce 
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Hot Coffee. 

Hot coffee, the second most popular hot temperance beverage 
on the list, should be made from the highest.grade of coffee 
beans available, for it always pays to sell good coffee over the 
soda counter. Some of the most elaborately equipped hot soda 
counters have coffee urns with coil attachments which keep the 
coffee at a uniform temperature all the time. The coffee extract 
or syrup, however, may be kept cold and heated when served by 
filling the mug with hot milk or hot water. The following for- 
mula has been found to be very desirable and popular: 


HiOT COFFEE. 


RE CENNE MEE os cnc ons sad Rs aD Svea ADD es ee P RAE CES fl. oz. 1 
Or 

Se ERENT it, 0h, Ss ore las wb we oiniein es <ealenie fl. oz. 1% 

REO WHRET OF RINE 6 56 i.s.0.0.4.4:4:02-0: enough to fill 8 oz. mug 

WETOPEO CTOEIA® 6 iii4 ic b065-0 0809 enough to top the beverage 


In Birmingham, Ala.. and some other southern towns a reg- 
ular restaurant coffee urn is used, and fresh coffee served in res- 
taurant style. This might be done with profit here. 


How Bouillons Are Served. 


Hot beef and hot tomato bouillon, the next most. popular hot 
beverages, should be made frem the best fluid beef and tomato 
extract or catsup. These beef and tomato extracts may be made 
by the druggist or dispenser himself or may be purchased from 
numerous manufacturers and packing houses. The following 
formulas will be found excellent for these nourishing drinks 


HOT BEEF BOUILLON. 


O SOON MAN UET A Su awe ace cess eenan ens teaspoonful 1 to 1% 
rT 
Beatie. DOC CXtraCts so0c-0cs0sveswes about fl. oz. 1% 
ee Gee re er ree enough "a fill 8-oz. mug 


The preparation then should be seasoned with salt, pepper, 
celery salt or Tabasco sauce, to suit the taste of the consumer. 
Crackers should also be served with these bouillons. 


HOT TOMATO BOUILLON. 
EE DUNES iain nein, s cha weet sain haleem teaspoonful % to 1 
r 
NE IE OEP INNE 3. 5s 45-0 as 50 rs eras pce abc about oz. 1 
MMOD MMRRAD 6 s.c:5:00'04:65 40068 bis 5 ais otoce Sis about fl. oz. % 
PRUE MRE ies eewaesus pau veleee enough to fill 8-oz. mug 


The beverage then should be seasoned with the various con- 
diments desired by. the and should be served with 
crackers, 

Many dispensers of beef and tomato bouillon have discovered 
that it is difficult to use exactly the same amount of the extract 
or catsup every time without measuring it, have de- 
vised the plan of having the extracts put up in vials, so that 
each vial holds exactly the same amount. By this means they 
which should be used in each drink, and 
thereby insure consistency in the taste of the preparations. The 
new Hires “Munimaker” solves this problem of serving a uniform 
amount of syrup. It is described in the Hints to Buyers depart- 
ment of this issue. 

Clam broth, the fourth most popular hot beverage, 
from strong concentrated clam juice, hot sweet 
and salt, with a pinch of butter. It should be served boiling hot. 
The clam juice may be made by the druggist himself from fresh 
clams or from a manufacturer of prepared clam juice. Many 
of the leading dispensers in New York make their own clam 
broth fresh every day. If the prepared clam juice is used, 
however, great care should be taken to keep the preparation in a 
cold place so that it may not turn sour if it is not consumed 
rapidly. Crackers should also be served with this beverage. The 
following is an excellent formula for clam broth: 


customer, 


and so 


regulate the amount 


is made 


water, cream 


HOT CLAM BROTH, 


Concentrated clam juice......csccccccccssececs G.. of..1 
RP ree terre ee enough to fill an 8-oz. mug 
Ee rrr ey a rw erry i “ dash 
RENE MOOS ois 05 .0450:4 a's 4106004 5b 004-0 06 eo ie cea pinch 

MUOEE pc ccedecwdvceceeverstees Ceecccveve ‘caspoontel Y, 


Among the numerous novelties in hot beverages the following 
will be found ready sellers. The formulas most generally used 
for the preparation of these fancy concoctions are given below: 
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HOT MAPLE NUT SUNDAE, 
PENG: SUMIN CHORD Fiasco 10-5055. 0 ole a o1e-e.0 bin-0 s'ccialee fl. oz. 2 
MeN MMMANE sc ots colale aves: sae sia'e, dain Wo aoe our oe ear ladleful 1 
NMED 06 vias do oi2 45a eax ea Le aa 3 or 4 halves 
WEG GHOMED occiccccaccccvcaesce enough to top sundae 
MET acs cure Jiesie tre bows eur snide opus Cagumensaenadoous I 


The ladle of ice cream is placed in a sundae glass and the hot 
maple syrup is then poured over it. The walnuts are then 
sprinkled over the syrup and the whipped cream and cherry com- 
plete the combination. 


HOT CHOCOLATE SUNDAE. 


CROCGINE Syrup CHEER) < oc os cic cisncscwccsesves fl. oz. 2 
EOS CICA «oc voisiea6 So esecveveeereesevetieveses ladleful 1 
WOMOPOd CFOMINS 6 6.44 62002 stecaenes enough to top sundae 
The ice cream is first placed in the sundae glass and the hot 
chocolate syrup and whipped cream are then added. 
HOT EGG COFFEE, 
ND CMON i5 00s 650090004065 6cncaeenebes@kns fl. oz, 1 
Or 
Se UNE pint ae adn eacntace dela wsdeeek ave fl. oz. 1% 
ere eee ERG Pee ee Ree eee rere re I 
I a cackecs dened cav onesie edasuad eee fl. oz. % 
SEER Terie oe eee enough to fill 8-oz. mug 
Or 
RE oo asc ek a eed wae team enough to fill 8-oz. mug 
The coffee extract or syrup is first poured into the mug. The 


egg should then be beaten into the coffee extract or syrup; the 
plain cream added and the mug filled with hot milk or water. 


HOT LEMON SOUR. 


Ecce ac ue coe dee Ranken dcee ae ens een eeds fl. oz. Y% 
DN DOU ccndeséweniese sc engencuuaenesenes a. Of 2 
NE IE rons aah ood 5 0s. 068 008-008 enough to fill 8-oz. mug 
BO DUNE) ncccectabadateacaewaccsséacdédeceneseae strip 


The juice from the half lemon is first squeezed into the 
mug, the lemon syrup added and the hot water poured in. The 
lemon peel should then be twisted over the mixture and finally 
thrown into it. This beverage is especially recommended for 
relieving colds. It is also a most delicious drink. 





HOT BEEF AND EGG. 
Pen. CSM oe iccesaan ews sane sindaeseeus teaspoonful 1 
Or 
Eietie “DeOE Exact. ssi 5 csdccasecwcnsnewed about fl. oz. 1 
JS  EPPPPPTTrICeiIT errr Crier ee ee ec I 
eT RO Ee Berea ae enough to fill an 8-oz. mug 
Celery extract. .cscccecsccscn drop or two to suit taste 


The beef extract is poured into the mug and the egg then 
beaten into it. The mug is then filled with hot water, but great 
care should be taken to beat the egg while the hot water is being 
poured Otherwise, the egg will be boiled hard or become 
stringy. If celery is desired, a drop or two of the extract of 
celery should be added. Crackers should be served. 


TOMATO COCKTAIL, 


BOGE * CHINN: 50k vccccwdcrsccsvcceccaesces teaspoonful %4 
Jr 
Laue beet, Cntrilcccccccicdspassicscsed about fl. oz. 1 
TOMES CHOUDs oc ccciccccecccescecsaseese! —_ fl. oz. % 
DN is tne RGN en sd bVew eee seve pe se cane aces eR net ese eae én I 
PRR MEER ca ectveeear ene deees enough to fill 8-0z. mug 
TE I 4.05.0 0:0 ie so-c esiasitins wd Co eSe Tae OOS a dash 
a eS eer Rr ren Cre ree Te a pinch 
The beef extract and catsup are first placed in the mug. 


The egg is then beaten into them and the mug filled with hot 
As the water is added, the mixture should be stirred con- 
Tabasco sauce and celery salt, if desired, are then 


water. 
tinuously. The 





added. Crackers should be served with this beverage. 
HOT MALTED MILK WITH EGG, 

WGTIOG: TRIE 6 ua 9010 0.64 pe nlcdes wide .ccnt cease teaspoonfuls 
Ae RRR oh rope r Serer rrr ic tegen I 
PlAin CLEAM..cvccccccceccccccccccvascseserenccases dash 
POE MRE fee ck ee ceased iecuds enough to fill 8-oz. mug 

Or 
PN SEs o6ans COs ee Renken’ denn enough to fill 8-oz. mu 
WETANOER CLOBIME: o:0.5.0.0.0 0.6.0:05s ccc sicines a eawsedes to top drin 


The malted milk is placed in the mug and the egg added to- 
gether with the plain cream. The preparation should then be 
shaken well and the hot water or milk added. The whipped 
cream should be placed to top and salt should be served with the 
beverage. In some parts of the country this drink is known as 
“square meal.” 
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HOT EGG PHOSPHATE. 
Orange syrup 
Egg — 
Solution 
Argostura 
Hot water 
Nutmeg 


f acid phosphates 
bitters 


The orange and lemon syrups should be poured in the mug 
and the egg well beaten into them. The dash of acid phosphate 
should then be added. The Angostura bitters should come next; 
then the hot water, and finally the nutmeg should be sprinkled 
on top. 

HOT ORANGE PHOSPHATE. 
Orange syrup ‘ : 
Solution of acid phospnates..........cesceccccses fl. oz 
Hot water enough to fill 8-oz. ont 

Mixing the juice of half an orange with “‘acid phosphate,” 
sugar and hot water also is recommended in making this drink. 


HOT MALTED MILK COFFFE. 
Malted milk 
Coffee syrup 
Hot water 
HOT ORANGE, 
CG METMD oso cocesse<cssnu ses enneeee -.-fl. oz. 1% 
Hot water enough to fill 8-oz. mug 
HOT OYSTFR JUICE. 
OF MEA... <5 cba scbeoncsores a. oz. 1 
tablespoonful 1 
enough to fill 8-oz. mug 
small piece 
to suit taste 


Fresh oyster 
Plain cream 
Hot water 
Butter 
Pepper and salt 


This beverage should be served with crackers. 


juice 


HOT PINEAPPLE, 
Pineapple syrup : ~ a 
Hot water 
HOT RASPBERRY 


Rospberry juice 
Syrup ‘“‘soda’”’ 


. mug 
SYRUP FOR HOT RASPBERRY. 


HOT RASPBERRY. 


Raspberry syrup, made as above 
I y syruf 


Hot water 
RASPBERRY 


HOT VINEGAR. 


Raspberry vinegar 
Raspberry 
Hot water 


CREAMED TOMATO BOUILLON. 


Tomato catsup 
Plain cream 


enough to top drink 


Whipped cream | 
suit taste 


Celery salt to 


The tea should be keptt boiling hot and should be served 
. . . . . ~ 
from a small china tea pot with a strainer on it. Each cus- 
tomer should be permitted to pour out his own infused tea into 
the mug and then add his own cream and sugar. 
MOCK BROTH. 
i MA. Sid bse ues eh an seer esse a sano ecees 
Barley oatmeal or starch 
Gelatin 
Tincture of bitter orange 
Tincture of capsicum 
CARD: GUBOR sos 0645 6000006555505 645 0505 6s bein ssee ‘ 
Worcestershire Sauce. ......cccccscccccccsscscces fl. dr. 


Salt av, 0z. % 
Hot water > 16 fl. ounces 


TURTLE 


barley, oatmeal or starch should be made into a thin 
paste. The gelatin should be swelled in cold water and the beef 
extract should be dissolved in hot water with the salt. The beef 
and salt, gelatin and starch paste should be brought to a boil. 
They then should be strained through a wire strainer and the 
flavorings added together with the hot water to complete the 
beverage. In serving 114 fluid ounces should be used to an 8- 
ounce mug filled with hot water. 
Hot “‘Punch and Judy.” 

The beverage known as “Punch and Judy” is made from 
“Punch and Judy” syrup, which is made by only one manufac- 
turer, who holds the secret of its preparation. In serving hot 
“Punch and Judy” one fluid ounce of the syrup is used with seven 
fluid ounces of hot water, and a piece of lemon peel is then 
twisted over it. In serving “Punch and Judy,” Egg and Milk, 


The 
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one and a half fluid ounces of the syrup are used with an egg, 
some shaved ice and milk. The mixture is strained and topped 
with nutmeg. This latter, however, is a “cold” drink. 


HOT MALTED CHOCOLATE. 
Malted milk 
Chocolate syrup 
Hot water 


oz. I 
enough to fill 8-0z. mug 


HOT CLAM BROTH WITH GINGER. 
Clam broth ae 
Ginger powder pinch 
Hot water mug 


enough to fill 8-oz. 
Butter piece 


Te ESSE SS eh SMe SS es Saks Ou eA Ow aS we small 

The beverage should be seasoned with celery salt, pepper and 
plain salt to suit the taste of the customer. 

While hot drinks should be served hot, it is well to make it a 
rule to ask the patron whether the drink suits, offering to cool 
if off if too hot. The dispenser should be certain to place celery 
salt, pepper and plain salt at the disposal of patrons ordering 
bouillons. Many will drink a beverage as it is given to them, 
although it does not exactly suit the palate, rather than ask for 
something to make it more palatable, though the condiments 
might be had for the asking. 

Sage advice from old-time dispensers of hot soda includes the 
precept of keeping the mugs or cups warm and the use of the 
best procurable syrups, cream, extracts and juices. Crackers 
which are not too salty have been found to be most desirable for 
the bouillons and broths. 


ADVERTISING HOT SODA. 


Unique Signs—A Steaming Mug of Heroic Size—Mammoth 
Boards and Pictures of Hot Beverages—Excellent Pasters or 
Strips for Windows and Doors—Cards for the Fountain. 


——— 


Though it is manifestly impossible to lay down any hard and 
fast rules for the most effective advertising for hot soda and 
other hot temperance beverages, the success which has been 
achieved by numerous popular dispensers of such drinks by the 
adoption of certain kinds of advertising for this trade makes it 
evident that their style must possess some merit. A careful can- 
vass of the New York City drug stores which make the dispens- 
ing of hot soda preparations a very profitable branch of their 
business, most of which necessarily are located in the business, 
shopping and theatrical sections of the town, reveals the fact that 
all of them have resorted to both window and fountain or coun- 
ter advertising. 


‘ Catch the Eye of the Passer-by. 


In other words, these eminently successful dispensers of hot 
beverages realize that it is advisable to catch the eye of the 
passer-by with attractive advertising outside the store and then 
show him, when he is inside the store, how many different and 
delicious hot drinks he can obtain if he desires. 

In some smaller cities newspaper advertising is of great ben- 
efit in establishing, augmenting and holding a trade in hot soda, 
but for various reasons, first and foremost among which is the 
enormous expense incurred, such advertising is not profitable in 
New York City, Chicago, Philadelphia, Boston and many other 
leading centres throughout the country. In some of these cities 
and in all smaller places, however, the insertion of an advertise- 
ment in theatre and opera house programmes, calling attention 
to the proximity of a drug store where excellent hot soda 1s 
served, has resulted in a “rush” and “standing room only” busi- 
ness in this line after the close of the theatres. 

Whether or not the druggist serving hot drinks adopts the 
newspaper or theatrical programme style of advertising, he cer 
tainly should use the “outside” and “inside” store advertising, 
which may be accomplished with good results by the use of paper 
strips and cards and by wooden and glass sign boards. The 
simplest method of advertising hot beverages outside the store is 
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the pasting on the front doors and windows of strips of paper 
containing some such announcements as the following: 





! 


WARM UP WITH A 
HOT “PUNCH. & JUDY." 











HOT HOT 
EGG COFFEE 15c CHICKEN BOUILLON 
Stimulating. 10c 




















DELICIOUS 
HOT CHOCOLATE roc 
With Whipped Cream. 

















HOT HOT 
CHICKEN BOUILLON EGG COFFEE isc 
10c Stimulating 














HOT EGG, 
MALTED MILK 


Invigorating. 15C 











HOT GINGER | HOT 
CLAM BROTH toc | CELERY PUNCH 


A Bracer. | | Feeds the Nerves. 














HOT COFFEE, EGG, 
| MALTED MILK 
A Square Meal. 


Strip signs like the above should be pasted in the centres of 
the windows and‘ at the corners so as to catch the eye readily. 
They also should be pasted in the glass panels of the doors. 

Inside the store, it is a good plan to cover the mirror on the 
soda fountain with strips or pasters containing announcements 
similar to the following: 





| 


FROSTED COFFEE toc 














MALTED MILK “PUNCH & JUDY,” 
HOT EGG and MILK 




















GRAPE SHERBET toc 











HOT TOMATO HOT BEEF BOUILLON 
BOUILLON toc 10c 











DELICIOUS 
HOT CHOCOLATE toc 
With Whipped Cream. 
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It also is a good plan to distribute on the tops of bottles and 


glasses ranged on the-soda fountain, or to paste to or suspend in 
frames from the fountain cards bearing the following or similar 


announcements: 





HOT 
GINGER 


1oc 








HOT 
EGG COFFEE 


15c 








HOT 
ASPARAGUS BOUILLON 


10c 


MALTED MILK 
PLAIN toc 





HOT 
ORANGE PHOSPHATE 
10¢c 





HOT 
EGG PHOSPHATE 


roc 








HOT 
CLAM BOUILLON 


10c 








HOT 
BEEF TEA 
10¢ 





HOT EGG, 
MALTED MILK 
15¢c 








HOT 
LEMONADE 
10¢ 














In order to avoid confusion and delay at the dispenser’s coun- 
ter in large stores, the directions to buy checks at the cash desk 
should be placarded well in the store near the hot soda counter. 
In small stores, however, the money can be handled at the hot 
soda counter without any difficulty. 

Novelties in signs and card advertising inside and outside the 
store are always to be commended, as they are more likely to 
catch the eye than the staple or stereotyped kinds. 

Several large stores which do a big business in hot soda have 
menus on two big glass signs at either end of the fountain, giv- 
ing the names and prices of alk the plain and fancy hot beverages, 
while many stores have adopted the idea of advertising their hot 
soda outside with sign boards containing pictures of mugs filled 
with boiling hot preparations. 

One very popular dispenser of hot soda has succeeded in giv- 
ing a perfect imitation of a mug of steanting soda by attaching 
to the back of his sign board, which bears a mammoth metal 
mug, the exhaust steam pipe from his store, with the result 
that the mug sends forth clouds of steam and arrests instant at 
tention. Below the steaming mug is the following: 


MOST EXCELLENT 
HOT SODA 
Takes the Chill Off and Puts the Smile On. 
Everybody Tickled with Our Fine Soda. 
HOT 
CHOCOLATE, With \ 5 
COFFEE, Whipped : 


LEMONADE, CREAM 


Beef Tea, 


Clam Bouillon, 
Tomato Bouillon, 10c 


Although the idea of utilizing steam to simulate a boiling bev- 
erage or liquid food is not new, this hot soda sign attracts hun- 
dreds daily into the store in front of which it stands. 


cheese 





eh fella 


om 
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Notes %y 


Queries 





%ys Answers 








Aperitol.—_M. B.—This preparation is said to be a mixture 
of equal parts of phenolphthalein, salts of isovalerianic acid and 
acetic acid. It forms a white crystalline powder and dissolves 
in acetone, chloroform, benzol, ether and absolute alcohol, but is 
insoluble in petroleum ether and water. It begins to melt at 100 
degrees C., and forms a clear fluid at 135 degrees C. It is recom- 
mended as a purgative in doses of 6 or 7 grains, It has been 
placed on the market in the form of bonbons, each of which con- 
tains 2 grains of the salts. 


Toothache Drops.—J. :.—The following solution, which 
was recently recommended in the New York Medical Journal, 
makes an excellent and effective toothache remedy. The solution 
should be applied on a pledget of cotton to the cavity of the 
tooth. All toothache remedies are rendered more effective by 
first cleansing the cavity and then rinsing it with an alkaline 
solution, such as sodium bicarbonate. In fact, a hot solution of 
sodium bicarbonate will frequently relieve toothache without any 
further application: 


Grystals ot cargolic GCG): os. .6e.ece ssseeuss Siiss 
Ce RS eee ee mE Sii 
DREN eee Rea oe ccckewsan cs sok hubsecheye eee 


Triturate in a mortar until liquefaction takes place, and then 
add the following mixture: 


eo ea ee ee ces Sea mar 1 
[re eel a cea SLE bok eee ska ee eee ™m xv 
Essential oil of mustard... ........0.0.00% ™ XV 


An Inhalation for Whooping Cough.—J. G. T.—The prep- 
arations which have such wide sale for use in inhalations in 
whooping cough for the most part depend upon the cresol con- 
tained in them. The following formula yields a preparation 
which has been widely recommended,though it differs materially 
from the type above referred to: 


EI, acs eo cicwdist seatevnt se hascveclen ah 
eer Pk ee oa ee eT 
Oil of eucalyptus, 

Oil of pine needles, 


NON 


Liquor Durante.—F. H. asks for the formula of this prep- 
aration, which appears to be a solution containing sodium iodide. 
It is injected into the vitreous of the eye where there is a 
hemorrhage in that body. 


Ointments for Chaps and Chilblains.-M. A. G.—Chilblains 
require slightly different treatment from that applied to chapped 
and unbroken chilblains are treated differently from 

A soothing and healing application for chapped hands 


hands 
broken. 


is made by the following formula: 


BP tg aceon wtea he kena ean e 2. ees 
Ne NL, Sin coer s ein ee eee ab ae eee cee 
i ak Sa ciek bare SA iw SoS 
A 2 oh anal avcteues koh eses ies a seee 3vi 


Mix and make an ointment 
Another healing application for chapped hands is represented 
by the following: 


ND ASR ON oe aoe k sonra eb cue oe pas Gee 3i 
St NEE SLi wes De mee ea bcs San oe bs eee 3iv 
TE RS oo5isy cans bitte eee ewe eam san helaee 5vi 
SURE OU. cares a cechoLa sbekaitemaancss hanes 
PEN Shenk ockar ah ces babar ean sbaaciseaueee 3i 
RIMES: cl cee oapn awa saeee eb iowa hee 3iv 
CNL, b incvc a anepiascngepersoabeneese 3tiss 
RR Vo eas cons Sea anee ee DO kOe 3iiss 


Mix. 
The following makes more of a paste than an ointment, but 
it is a very agreeable preparation: 





BEMIS ATRIA al se, ashok Sats aie lg ciel ww mises ls ote 3iv 
RR WONSNN ORIEN or on Re Stn ee 3iiss 
Ors ape Re PCr aNilt., 6 a .ss cans esas esas Tx! 
SOUR ASt WME OP EN 5 oo oid cians oes ann setsenis 3iv 
SEPRIPAMEER ERIS eo ois Se noe ok aO SN SE ES oo Ib. ii 
WV MMURE OO oc oo oe alc i ben See ee abe 3v 


For chilbiains ointments of a different character are used, the 
following being said to be a very efficacious application: 


SORUNMEMOE EIN. pce Tih 5 Cheated gine be tc cout soe 
AS1 Ror MMMTIIENE osc oc leas cain oaeae aes eee 3ii 
OO LONE it ES A aa ere RG ater RMT 
Ointment of mercuric nitrate, ................ 3i 


Mix. 
For broken chilblains ichthyol is a good application in some 
such combination as the following: 


EVISU sit ss echi's/s5 nee ee ear eemeniter di 
ETIIPMBVEEL Gh Cais cists eh oh babisw Gabe oar aeneirie 3i 
SEN irc. cians hes chaisies \exkk nose Lacon 3i 


Mix. 

A slightly stimulating application is indicated in the treat- 
ment of unbroken chilblains and the following wi!l be found 
useful : 


SO NS 65 id ecinw nthe stems eniva> sacle 
iesentsal O11 Of camphor, ..650606s0see%ess 3vii 


This is used as a liniment, being applied by a gentle rubbing. 

Under the title of compound glycerin lotion the following 
‘ormua is given in the British Pharmaceutical Codex for a prep- 
uration which will no doubt prove effective as a remedy for 
chapped hands: 


Parts. 
MVC MIGEBWAKS ono oc uidis nea Saxena We nee 2.50 
Ais Seas aes cuk ocd + cseaeamen sseeenacas 3-75 
TAA SOA, AN DOWNS, 6256605 60e seen see 2.50 
ROMINC UEC TANI oes aus cw waa sas eas iscm oss 0.02 
Glycerin, s« 250 
Almond oil, ........ S75 
Oil of rose, Aste a traveled sce AM ASS wus Ge hws sa 
RESROINPMOIETL >... So wits iis Gs wk peered Web ents ens 0.40 


Distilled water, sufficient to produce 100.00. 

Heat the beeswax and lard with the almond oil, on a water 
bath, until melted, and pour the mixture into a warm mortar, 
then add the soap, salicylic acid, glycerin, oil of rose, and chlo- 
roform, with sufficient distilled water to produce 100 parts by 
volume. 


If about one tenth of the distilled water in the above formula 
be replaced by neutral cucumber juice, the product will resemble 
preparations sold under the name ‘Glycerin and Cucumber.” 


The Salicylic Acid—Iron Reaction, which has long been 
familiar, is explained by Hopfgartner in the Monatschrift fiir 
Chemie (1908, No. 29, p. 680) as being due to the formation of a 
compound corresponding to the formula Fl (OH) (C;HsO;)2+ 
H.O. This compound has been obtained by Hopfgartner in crys 
tallized form. It is easily soluble in water, giving the character- 
istic violet color which is seen in the test, and is very readily 
soluble in dilute ferric chloride solution. Para-oxybenzoic acid 
forms a similar compound with iron, but gives a brown color in 
solution. 

A Specific Reaction of Adrenalin, described by Comessati 
in the Munchener Medizinische Wochenschrift (No. 37, 1908) is 
brought out as follows: 3 or 4 drops of a freshly prepared 1 to 
1,000 adrenalin solution is diluted with 6 to 8 cc. of distilled 
water; a few drops of a I or 2 1,000 solution of mercuric chloride 
are added and the shaker. and allowed to stand. 
After one to three minutes there appears a diffuse red coloration 
which persists for hours or days. A solution of adrenalin with- 
out the bichloride will after half an hour or more assume a red 
color, probably due to the formation of oxadrenalin, but the color 


This is said to be a 


mixture is 


is not as intense and develops more slowly. 


very sensitive reaction. 
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CONDUCTED BY FRANK FARRINGTON. 


Under this head will appear suggestions and plans for 
increasing trade, advertising experiences, information, 
and notes of interest usefulto the pharmacist in the prep- 
aration of his advertising matter. Specimens of current 
advertising will be reproduced, with suggestive analysis 
and criticism, and queries relative to advertising matter 
will be answered. To avoid delay address communica- 
tions to Department of Business Building, AMERICAN 
DRUGGIST, 66 West Broadway, New York. 











The Fall Advertising. 


An admirer of simplicity could not help but be impressed with 
the Hunt Pharmacy advertisement: 


fen SG, 


HUNT’S 
PHARMACY 


Old Phone 2925 















y 


Of course it is impossible for the ordinary drug store to run 
much of an ad in the dailies of a large city. The space is too 
expensive, and there is too much waste circulation. However, 
it would seem that if it is profitable to run an ad at all, it would 
be profitable in greater proportion to run an ad that might sell 
goods. If the same space that the Hunt Pharmacy ad occu- 
pies were taken up, for instance, leaving off the border and in- 
serting something like this, 
The best dollar water 
bottle in Houston at 
Hunt’s Pharmacy, 

wouldn’t that come nearer getting some business? 











< SATURDAY 4 










$125.00 to be given : 
uway absolutely free. 
MUSIC 5 
SATURDAY 






The Dockum Drug Company ad interests me. That free dis- 
tribution of $125 looks pretty good, and if I were within reach 
Saturday, I almost believe my curiosity would lead me to see 
what there is about it. As a crowd getter, this ad will be suc- 
cessful to an extent limited only by the number of people who 
see the notice. 


A Misfit Picture Spoils a Good Ad. 


The Masonic Temple Pharmacy ad is representative of all 
that is undesirable in an ad with a picture in it. The picture 
is labeled “Putting up prescriptions.” We will leave it to any 
druggist if that man standing there at the toilet counter with 
two little girls in front of him is putting up a prescription. 
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Another thing about that picture that is out of the ordinary is 
the sign on window, “Druggist,” so placed that it must read 
backward from the street. With the picture left out, the ad 
would not have been a bad prescription ad. 














PUTTING UP PRESCRIPTIONS 


is the most exacting part of our busi- 
ness—a task we do not shirk. Giving 
you just what your doctor orders, never 
filling it with something “just as good,” 
we deserve, and by means of this ad- 
vertisement ask, your patronage. Every- 
thing in the drug and chemical lin¢ 
you'll want is here, too. 


MASONIC TEMPLE 
PHARMACY 


0. G. KING, PROP. 


A good ad in many ways is the Alexander Drug Company 
ad. A little improvement might have been made in the typog- 
raphy, using “lower case,” instead of all capitals. It would in 
that way have been much easier read. The general idea, though, 
is good. The goods are mentioned plainly, and they are priced, 
and the window’s help is invoked to aid in making sales. 





TOILET SOAPS 


A beautiful line of inexpensive 


SOAPS 


Just received. 


SEE OUR WINDOWS 


10 Cents a cake, 3 cakes for 25c. All 
the different odors. 








ALEXANDER 
Drug Co. 
708 Broad St. 











Mr. Todd has a good ad. It’s an exceptionally good ad. It 
falls down in not sticking all the way through to the salad oil 
proposition, giving more facts about oil, and giving prices as 
well. The objections to quoting prices are all as old as the 
business itself, and “then some,” as they say. They are all 
overruled. 


A SEL SRDS ipa NII SEP s Set = Roa 





Bi ees 
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“Is This Todd’s Ph ? 
S Inls S macy: 
said a lady recently. “I’ve been recommended here for 
the best Salad Oil in town.” Our Salad Oil sales are not 
only increasing, but the product is very satisfactory. Sat- 
isfied customers are good advertisers for one. We are 
anxious for other people to know that our Spices, Flavor- 
ing Extracts and Drugs are just as good. We are very 
particular regarding our purchases, or manufacture of these 
things. Not necessarily particular for policy sake, but by 
nature we are strong believers in pure, wholesome drugs. 
Are you equally careful? Then come to TODD’S PHAR- 
MACY and feel comfortable. 


Aurora Stree 


ete) 


ADVERTISING A DRUG STORE IN THE METROPOLIS. 
By CrareENcCE QO. BIGELow, 
York City. 

There has never been any question in my mind as to the 
advisability of advertising your own products in your own store 
windows and throughout your store with cards which may well 
be described as “silent salesmen.”” Unfortunately, newspaper ad- 
vertising is altogether too expensive in New York for the aver- 
age retail druggist to even consider attempting it, but there is 
certainly nothing to prevent him from using his own window 
space and counters in his store for card advertising, which always 


New 


pays and pays well. 

\ll that is required for the preparation of such advertising is 
a set of rubber type, plenty of blank cards of suitable size, and 
a little thought on the subject of what articles may be “pushed” 
most readily in this manner. 

Home Made Signs the Best. 

Originality in advertising is difficult to accomplish in these 
days when hundreds of firms and corporations make a business 
of preparing advertising for all classes of merchants, but it still 
is possible of accomplishment, even by the busy pharmacist. 
First and foremost, I advocate the use of home made signs and 
cards, as distinguished from those printed by the thousand by 
advertising concerns throughout the country, which are alto- 
gether lacking in originality. Ready made signs and cards, like 
ready made clothes, are seldom artistic or attractive. 

For many years I have avoided the use of the stereotyped 
cards made at wholesale, and have prepared my own advertising 
with the rather crude but none the less effective rubber sign 
Frequently I have my cards printed on both sides, so 
stands and reversed, when occasion 


markers. 
that 
requires. 


they may be set in 


The Value of the Show Window. 


The cards in the windows attract customers into the store, 
and the cards in the store attract their attention while they are 
waiting to be served or when in doubt as to what they desire to 
purchase. Of course, the cards in the windows should be accom- 
panied by attractive window displays, which should be changed 
at least every week in accordance with the seasons of the year 
and. with the probable wants of customers in such seasons. I 
believe that the fancy and illustrated cards attract even more 
attention than the plain ones containing only a statement of the 
fact that certain articles are obtainable at certain prices, but I 
have never used any but the plain cards, and have found these 
of great benefit in inducing customers to buy things which they 
otherwise would never have thought of. 


Prices Attract Attention. 

Above everything else, I have discovered that prices should 
be “played up” most prominently on these cards, as it is this 
feature of card advertising which is searched for first by the 
prospective customer, who does not care to be embarrassed by 
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examining the articles advertised, and later learn that they cost 
more than he desires to pay. In walking along the street, more- 
over, you would pass many stores where prices of goods were 
not displayed in the windows, but you would be inclined to stop 
for a moment at least to look at the goods in a store window 
which were labeled plainly with prices, especially if you were 
on a purchasing trip. 

It is not necessary to resort to “freak” signs or cards. Just 
a plain statement of the fact that certain articles may be had 
at certain prices is sufficient to attract attention. I also have 
found catalogues containing prices of all the leading goods 
which I have for sale excellent business getters, as these are 
another kind of “silent salesmen.” 

One little sign placed in a stand in front of a display of ther- 
mometers has resulted in a very satisfactory business in these 
articles. This sign reads: 








THERMOMETERS 
House, 
Accurate. 
Bath, 
Dairy, 
Clinical. 
t9c to $3.50. 





On a separate glass case containing bath and face sponges 
I have placed this sign: 





Your Choice 
While They Last. 


49c 49¢ 49c 


BEATS RUBBERS 





6 PAIR-25-CTS. 


A “catchy” card which has boomed business in insoles for 
Bigelow, New York City. Dimensions: 2 feet by 1 


Clarence O. 
foot. 


The placing of a card, shaped like a sole of a shoe, to adver- 
tise inner soles of hair has resulted in a big influx of purchases 
of these goods 

A cheap satety razor has been sold quickly by 
following card: 


use of the 








| Dime 
10 cents. 
Safety Razor 
to cents 
Extra Blades toc 
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Other smaller cards, containing merely the following, have 
been found effective: Nail Bleach, 20 cents. 4711 Bath Salt, 
25 cents and 45 cents. Tooth Brushes, 15 cents. Lavender 
Smelling Salts, 25 cents. 


_Liguid Liquid Violet Violet Violet 
GreenSoap GreenSoap Toilet Toilet Witch 
a ae a a 
An attractive home-made card which has sold many toilet preparations for 


Clarence O. Bigelow, New York City. Dimensions: 1 foot 7% inches 
by 5% inches. 5 














To indicate the character of the surgical goods which | 
carry on the second and third floors, I have signs with hands 
pointing upward, such as: 





Elastic Trusses 
$1.49. 


| ’ 
| 





By using any and all of these cards and signs, as well as 
hundreds of others which I have printed from time to time, I 
find that the customer who has once entered the store is per- 
suaded to buy many things which would not otherwise have been 
suggested to him. 





ILLUSTRATED PLACARD ADVERTISING. 
By M. BEtt. 

The article of Karl O. Cyrus in the last issue of the AMERI- 
cAN DruccIsT contained a suggestion which commended itself at 
once. We all know that everybody likes pictures and that pic- 
tures of pretty women are universally admired. The thirst for 
notoriety on the part of the average actress and the develop- 
ment of the photographic art, acting jointly, furnish an abun- 
dant supply of pictures of pretty women. It is true that it is 
frequently difficult to establish a relationship between Miss Max- 
ine Elliott and the retail drug business, or between Miss Lillian 
Russell and the soda fountain trade, but boldly cutting loose 
from the idea of relating the picture to the matter of the adver- 
tisement, I have succeeded in drawing attention to placards made 
after the manner of Mr. Cyrus by pasting on these placards pic- 
tures of actresses taken from the pages of the Red Book and 
of the Blue Book magazines. 

The placards being used only in my own store and window, I 
do not suppose there is any possibility of the originals raising 
an objection. Jt is certainly not apt to come to their attention, 
and I can see no possible harm to them in such a use as I have 
made of them. These theatrical photographs seem to me to be 
particularly suited for use in this connection by the druggists in 
smal] towns remote from the large centers, where such pictures 
are sufficiently rare to make them an object of interest. I ran 
across one photograph which showed a very pretty actress drink- 
ing out of a dainty chocolate cup, which furnished a very attrac- 
tive illustration for a window placard setting forth the excellence 
of my fountain chocolate. The card read: 




























DELICIOUS 
Is the Proper Term to Apply to the Hot Chocolate Served at Our 
Soda Fountain. It Is Rich, Creamy, Nutritious, Fragrant, Tasty, 
Comforting. It is Served Daintily in Fine, Thin China and Ap- 
peals to the Most Fastidious. It is 

SIMPLY DELICIOUS. 











—" e | 


I am indebted to the Blue Book for another very attractive 
illustration showing Miss Billie Burke in the act of administer- 
ing a spoonful of medicine to Cyril Keightley. The pose is 
unique and most appropriate. The actress stands beside the 
actor, who is seated, and with the left arm around his neck 
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administers the dose from a spoon held in her right hand. It 
is possibly bouillon she is giving him, but for my purposes I had 
to assume that it was a less palatable substance. The matter 
used in this card reads as follows: 


DAE OWE ORTOP Re IT 





IT’S AWFULLY NICE. 

Even the Most Nauseous Medicine May Be Rendered Palatable by 
Pharmacists. Why Take Repulsive Doses When by Consulting Us 
the Taste Can Be Masked Without Injury to the Medicinal Quali- 
ties of the Dose. 


| 
| 








I have found two or three discarded calendars which fur- 
nished attractive pictures. which I expect to use at some time. 
The most beautiful pictures I have seen, however, are the theat- + 
rical pictures in a series of colored photographs, six in number, 
which were presented to the members of the National Wholesale 
Druggists’ Association at the last meeting by the Pabst Brewing 
Company as an advertisement for Pabst Extract. One of these 
had on it some advertising matter concerning Pabst Extract. I 
put this in a window display with some of the bottles, just as it 
appeared in the souvenir. This picture I send you for repro- 
duction. One of the photographs from the Blue Book magazine 
showed a very pretty actress. with a broad smile, displaying a 
particularly perfect set of teeth, furnished the illustration for a 
tooth powder ad, which, however lame it may have been in 
phraseology, at least served to draw attention to one of my own 
preparations. The wording of the card is shown below: 








A PERFECT SET TEETH 
Can Only Be Kept Perfect by Constant Care and the Use of Proper 
Dentifrice. Our Tooth Powder Is Ideal. It Is Smooth, Uniform 
in Fineness, Free from Gritty Particles, Antiseptic and with a 
Delicious Perfume Which Leaves the Teeth and Mouth in an 
Ideal Condition. Two-Ounce Cans, 25 cents. Its Use Insures 


A SET OF PERFECT TEETH. 


OF 

















A Timely Circular that Paid 


C. J. McCloskey, of Montgomery and Monmouth streets, Jer- 
sey City, N. J., sent out recently a printed letter in imitation of 
typewriting, which brought very good returns. It was enclosed 
in a manila envelope bearing in heavy black type the words: 





The Letter Enclosed is 
FOR YOU 
? 
The letter was printed on the letter head of the store, and read 
as follows: 


Cc. J. McCLOSKEY 
PHARMACIST 
Montgomery and Monmouth Streets 
Jersey City, N. Y. ms 
NovEMBER 12, 1908. 
If you are attacked during the coming season with a cough or cold I 
wish to recommend you to use my preparation of “Canada Pine.” 
It is not a patent medicine, but is prepared from the prescription 
of a celebrated physician and is guaranteed to give you satisfaction. I 
have prepared and sold it for nearly twenty years and/ that it is kept con- 
stantly on hand by hundreds of families in our city testifies to its merit. 
You can buy nothing so good for your cough. The price is 25c. 
Canada Pine is also sold by the following druggists: Hartnett, Cole, 
Gallagher, Wouters and —, others. 
ery truly yours, 





C. J. McCrosxey. 






5 










Baby Contest Run by Peter Diamond. 


A clever advertising scheme has just been devised by Peter 
Diamond, of 77 Lenox avenue, New York City, in the way of a 
baby show and contest which he is conducting in his store. Pa- 
trons of Mr. Diamond’s store are requested to present him with 
the photographs of their children, which are then placed on ex- 
hibition and voted on by every purchaser. The photographs are 
numbered and the voter writes the number of the photograph 
containing the likeness of the child of his choice upon the pur- 
chase check which he receives from the cash register and which 
he then deposits in a box on the counter. Mr. Diamond tried the 
contest several years ago and found it a good scheme. 
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TO EXPEDITE ADMISSION OF IMPORTED DRUGS. 


Local Officials Given Greater Authority—List of Precedents to 
Be Published—Attorney General to Consider Plans for Further 
Change—Government Firm on Porto Rican Bay Rum—To 
Change Guaranty Clause. 

(From our Regular Correspondent.) 

Washington, November 18—Another step toward securing a 
more expeditious handling of imported drugs at New York and 
other ports has been taken by the administrative authorities. This 
change consists in an agreement that henceforward when ques- 
tions arise in connection with matters already practically deter- 
mined by precedents, they shall be left to the collector of the port 
and the head of the local food laboratory for settlement. This 
will result, it is expected, in placing much of the responsibility for 
passing consignments of drugs upon the New York officials. 
Heretofore it has been necessary to send the papers in each and 
every case to Washington, where they passed first through the 
hands of the Board of Food and Drug Inspection and then 
through those of the officers of the customs division of the Treas- 
By settling questions locally wherever possible, 
much of this friction and delay will be avoided. Some estimate 
that 90 percent. of present difficulties will be relieved. On the 
other hand, it is hard to see how there can be any ground of com- 
plaint from the standpoint of purity in the supply, since the cases 
thus to be determined by the subordinate officers have in every 
case been practically settled in advance through the establishment 


ury Department 


of a distinct precedent. 

Officers of the Department of Agriculture have been directed 
to make up lists of all precedents covering the importation of 
drugs, and these will be published in “Treasury Decisions” as a 
letter of instructions to the local officials concerned. This will 
probably be done during the current or the coming week. Secre- 
tary Wilson has, however, practically rejected the more important 
proposal emanating from the Treasury Department that all im- 
portations shall be released immediately afier sampling, and al- 
lowed to go into consumption pending the establishment of ac- 
tual misbranding or adulteration in them. Mr. Wilson contends 
that this would result in the nullification of several sections of 
the food and drugs act. and that, therefore, he would not be justi- 
fied in approving its adoption as a substitute for the present meth- 
ods. He proposes that the subject be referred to the Attorney 
General for an opinion as to its legality, and this will shortly be 
done. When M. Bonaparte has rendered his opinion, the Agri- 
cultural and Treasury Departments will take up the question and 
endeavor to settle it upon its merits. 


Porto Rico Bay Rum. 

Commissioner of Internal Revenue Capers, in an authorized 
interview, has endeavored to answer the criticisms which have 
been called forth by the action of the Internal Revenue Bureau in 
insisting upon the collection of a duty on bay rum imported from 
Porto Rico at $1.19 per gallon. The commissioner holds that this 
duty was warranted by the terms of the act under which the 
bureau has been operating, and that, inasmuch as it is his inten- 
tion to refer the whole subject to the Supreme Court, he is entire- 
ly justified in continuing the application of the duty on the same 
basis as before the court decisions against the bureau in New 
York. It is now probable that before it proves possible to get 
any decision from the Supreme Court or perhaps any further de- 
cision from one of the lower courts, there will have been action 
by Congress on the bay rum question. Mr. Capers intends to ask 
for such legislation in his annual report, and will urge it in per- 
son upon the Ways and Means Committee of the House. There 
is no reason to expect that there will be any serious opposition to 
the passage of the legislation. The act, when passed, will oper- 
ate to definitely establish the duty left in doubt under the terms 
of the Foraker act. This will put bay rum from Porto Rico on 
the same basis with other bay rum, as well as with other spiritu- 
ous products from Porto Rico itself. 
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The “ Guaranty Clause.’’ 


Within a very short time, the three cabinet officers who have 
charge of the administration of the food and drugs act will un- 
doubtedly introduce a considerable change into the existing guar- 
anty clause. It is proposed to alter the present clause so as to 
read “Guaranteed by the producer to be manufactured in accord- 
ance with the provisions of the food and drugs act,” or words to 
that effect. This change has been recommmended by the Board of 
Food and Drug Inspection, and is in accordance with the bill 
which was before Congress last winter and then received the ap- 
proval of the Secretary of Agriculture. The proposal is due to 
the difficulties which have been experienced in avoiding misrep- 
resentation in connection with this clause. Consumers of the 
more ignorant class almost uniformly seem to take the words of 
the legend as meaning that the goods are in some way overseen 
by or guaranteed in goodness or purity by the Government itself. 
The recommendation which has been made to the three Secre- 
taries provides for allowing the use of the labels carrying the old 
wording until the existing supply is used up. It has been the 
feeling that this was the least concession that could properly be 
made by the administration, in view of the fact that the old form 
of legend originated with the Department of Agriculture itself. 

Commissioner Moore, of the Patent Office, has done his share 
toward accelerating the change by a decision rendered on the 
16th instant, in which he refuses registration to a trade mark car- 
rying the words “Guaranteed under the Food and Drugs Act.” 
Mr. Moore announces, moreover, that he will refuse registration 
to all trade marks in the future that may contain the same words, 
The position of the Patent Office authorities has been received 
with satisfaction at th Department of Agriculture. 


TO REPEAL THE LAW OF ’48. 


Philadelphians Discuss Conflicting Import Laws—™Ir. Kline 
Speaks for the Wholesaler—Government Officials Deprecate 
Move as Unnecessary. 


(From our Regular Correspondent. ) 


PHILADELPHIA, November 18.—After considerable discussion 
of the provisions of the Act of 1848, its relation to the Pure Food 
and Drugs Act, and the question as to whether or not it was nec- 
essary in the interest of purer drugs to repeal the former, a 
draft of an act covering the importation of drugs to the United 
States was presented by George M. Beringer, of Camden, N. J., 
yesterday afternoon at the November pharmaceutical meeting at 
the College of Pharmacy. The meeting was a most representa- 
tive one. This proposed law repeals the Act of 1848 and allows 
manufacturers to bring in under bond for manufacturing pur- 
poses drugs and raw materials that are admitted to be under 
standard strength. It stipulates that the United States Pharma- 
copeceia or National Formulary shall be the standards of purity 
and defines the term “drug,” as well as the privileges of the im 
porters and their liabilities. As it was indicated in the course of 
the discussion that in some cases inspectors and examiners wer< 
not professional men, stress was laid upon the necessity of such 
persons possessing satisfactory knowledge of materia medica, 
chemistry and the commerce of drugs. 


Wholesalers Much Concerned. 


Mahlon N. Kline, chairman of the Committee on Legislation 
of the National Wholesale Druggists’ Association, who had taken 
a prominent part in the discussion, declared that in the main 
the provisions suggested by Mr. Beringer were in accord with his 
own. He said that the N. W. D. A. had instructed the com- 
mittee of which he was chairman to secure the repeal of the Act 
of 1848 if possible, and he expressed the hope that other trade 


associations would meet and formulate the views of interests at 
other ports. 
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Dr. Kebler Says Laws Do Not Conflict. 

But in the opinion of Dr. Lyman F. Kebler, of the Bureau 
of Chemistry of Washington, the legislation propdsed was en- 
tirely unnecessary. He cited an opinion of the United States 
Attorney General to prove his assertion that there could be no 
conflict of authority between the provisions of the Act of 1848 
and the Pure Food and Drugs Act of 1906, as the latter legislation 
took precedent when there was any such question of authority. 
Dr. Kebler declared that the subject of discussion was “ancient 
history and the whole matter has been attended to by us.” He 
expressed the opinion in the strongest terms that the very con- 
tingencies that were now complained of would and were being 
met by his department, and he said that the latter had received 
no previous complaints on account of any conflicting regulations 
such as were charged in the present instance. Exception was 
taken to the charge that the standard of asafcetida was too high 
and that there was trouble in securing it of that strength, as 
Dr. Kebler declared that ‘“‘we are getting it right along of 50 
percent. and over.’ He also said that his department was pre- 
pared to call to its assistance experts the world over. “That is 
not a one man affair,” he declared emphatically, “and there is no 
way by which one man has the final say.” 


Good Drugs for Philadelphia. 

Benjamin P. Ashmead, C. Roberts and W. E. Dickeson, 
from the United States Customs Service at this port, stoutly de- 
fended the quality of the drugs imported at Philadelphia, and told 
of the system for analysis and examination. A letter was read 
from Donald McKesson, a New York importer, calling attention 
to what he claimed was an oversight in the framing of the Pure 
Food and Drugs Act in not providing for the repeal of the Act 
of 1848. He strongly urged that this be done. Mr, Beringer 
read a most interesting article, The Act of 1848 and Regulations 
on Drugs Imported Into the United States, from the Standpoint 
of the Importer, by W. J. Gesell, of New York, in which the 
writer declared that the importers felt the need of a change in 
the present conflicting laws of two departments of the Govern- 
ment. He endorsed the Pure Food.and Drugs Act and urged the 
repeal of the earlier statute. The series of resolutions presented 
at the October meeting at the college by Joseph W.. England, 
chairman of the section on education and legislation of the Amer- 
ican Pharmaceutical Association, were not entirely approved by 
Mr. Gesell. 

A letter from Thomas F. Main told how the question had 
been handled by the National Wholesale Druggists’ Association. 
He also recommended the repeal of the earlier measure, 

Dr. A. W. Miller, who presided at the mceting, read the Act 
of 1848. Mr. Beringer, in presenting the draft of the proposed 
substitute bill, disclosed in a most comprehensive manner the 
present agitation and what had led up to it. 

Upon motion of Mr. England, it was decided to refer the 
draft to a special committee, which was subsequently appointed 
by Dr. Miller, as follows: George M. Beringer, chairman; Joseph 
W. England, Mahlon N. Kline, William H. McIntyre and Charles 
H. La Wall. The meeting then adjourned. 


Registered in New Jersey. 

The next examination of candidates for registration will be 
held by the New Jersey Board of Pharmacy in Trenton on Janu- 
ary 21 and 22, 1909. Application blanks and full particulars may 
be obtained from the secretary, Henry O. Jorden, Bridgeton. 

At the October examinations the following applicants passed 
successful examinations: 


Registered Pharmacists—Thomas C. Amiss, Camden; Thomas _ S. 
Askew, Vineland; Hyman Berlin, Brooklyn, N. Y.; Millard E. Cuskaden, 
Atlantic City; Thomas K. Edwards, Dover; Louis H. Galluba, Paterson: 
Henry O. Geiss. Town of Union; Edward Hurley, Red Bank; Morris 
Kalmanov, Brooklyn, N. Y.; Olai Larsen and Thomas J. Lawrence, 
Jersey City; Arthur ‘A. Legg, Paterson; Thomas Lewis, Red Bank; Antonio 
Mascia, Newark; Henry A. Mitschele, Hoboken; Albert C. Morris, New- 
ark; Michael Moscovitch, Passaic; Frederick H. Rademacher, Jersey City; 
Harry B. Reibel, Elizabeth; Edward B. Sandford, Eatontown; Francesco P. 
Scelfo, Newark; Carl Schultz, Hoboken; Thomas J. Spence and Joseph J. 
_ re, N. J.; Henry C. Woehlcke and Julius Wolfson,  Philadel- 
phia, Pa. 

Registered Assistants.—Carl G. Bongartz, Jersey City; M. Harold 
Cowperthwaite, Atlantic City; Muchael R. Gross, Newark; Max Lewitte, 
Newark; Hyman Nisselson, Fast Orange, and Frank P. Strehl, Paterson. 
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TARIFF HEARINGS ON DRUGS AND CHEMICALS. 


Albert Plaut Pleads for Reductions—American Chemical Indus- 
tries Handicapped by Overprotection—Wage Earners Do Not 
Profit by Protection—The Retail Druggist “ 

(From our Regular Correspondent.) 

Washington, November 16.—Tariff hearings were opened by 
the Committee on Ways and Means of the House of Representa- 
tives on the 1oth of November, with a discussion of the drug and 
chemical schedule. Most of the time during the two days’ ses- 

















ALBERT PLAUT, 
Of Lehn & Fink, who presented the only argument in favor of reduction 


in import duties at the tariff hearings in Washington before the Ways 
and Means Committee of Congress. 


sions on this schedule was occupied with paints, colors, and the 
cruder chemicals. One witness, however, Albert Plaut, of the 
firm of Lehn & Fink, of New York City, appeared partly in be 
half of the retailer of medicinal drugs. Mr. Plaut’s testimony 
was as follows: 


“The duties in this schedule ‘are practically those of the tariff 
of 1885. During these twenty-five years conditions have changed 
very much, and what was good and proper for the trade then is 
not.at present. The industry of the United States in medicinal 
chemicals has not prospered under this tariff, except in a financial 
way. There are today no more medicinal chemists, and the num- 
ber of articles they manufacture has not increased. Chemical 
science has made tremendous progress, but we have remained 
still because, as the leader has told me, they sell all the goods they 
can produce. They sell them at a satisfactory price, and they per- 
mit other nations to go ahead and make inventions and encourage 
the industry. If these, gentlemen, representing the 25 percent. 
were to be reduced to 15 percent.—that is the purpose of my argu- 
ment—it would prevent the domestic manufacturers from fixing 
an arbitrary price on their product as they do now, and with a 1§ 
percent. rate of duty there would still be more than an ample 
allow: ance for any difference in the rate of wages or in the cost 
of appliances and apparatus. It eda prevent them from arbi- 
trarily fixing their prices, which in too many cases are extortion- 
ate, and in many cases their prices have no direct bearing on the 
cost of production. For instance, we are manufacturers of bis- 
muth and other salts. 

“When bismuth metal sold at 5 shillings a pound the price of 
the subnitrate in this country was $2. Today bismuth metal sells 
at 6 shillings and 6 pence; and because of a disagreement and 
trade work, the price is down to $1.50. I cite that merely to 
illustrate that the duty of 25 percent. is such that they can do as 
they please, and the trade, or a large proportion of it—those of 
my persttasion, my political persuasion—chafe under the tyranny 
of the manufacturers of pharmaceutical chemicals. We are par- 
ticularly prohibited from importing any of the leading products 
which they make, and I advocate a reduction in this general 
phrase—you will find it in a number of parts of the act—to 15 
percent., for that affords, in my opinion, ample protection. You 


+ ORR ne RR 


x Se 


Bite i ae Bee oS an 


if 
if 
‘* 
i 


Sach ae oe Re a ae 





an an oH Fad 


sh 


ae 


oe 


+e £ 
eae ee 


a5 Er el ge mseeete 

















330 AMERICAN DRUGGIST AND 


see, a chemical factory can be and ought to be located away from 
centres of population, where ground is cheap. The ideal chemical 
factory is a one story cement structure. I would also say that the 
wages paid are very low. They do not average $2 a day for all 
employees of a chemical factory; in fact, the labor element, the 
cost of wages, is very small as compared with the cost of the 
raw materia! 

“We have, in the present tariff schedule, specific duties which 
are abnormal and prohibitive in most instances, and these articles 


could also, in my opinion, be put in the same general class. I 
mention boracic acid, which pays 5 cents a pound duty, equal to 
about 70 per cent. Citric acid, 7 cents a pound duty. Salicylic 


acid, 19 cents a pound duty. I do not know why, in the name of 
the Lord, that was ever put in. To the best of my knowledge, 
there is none made here. Tannic acid, 50 cents per pound duty. 
That was quite correct as long as we did not have denatured alco- 
hol, which can now be used in the manufacture of tannic acid. 
The price of tannic acid today is 58 cents: I am informed by 
a gentleman here that we have been unable to make U. S. P. 
tannic acid by using denatured alcohol, and that the requirements 
of the United States Pharmacopeeia are very stringent, but I do 
not know that I exactly agree with that statement. 

“Tannic acid, or tannin, now pays a duty of 50 cents per 
pound, and the product sells at 58 cents per pound. Gallic acid, 
10 percent. Tartaric acid, 8 cents per pound. Borax, 5 cents 
per pound, which is a duty of about 120 percent. Refined cam- 
phor, 6 cents per pound. Chloroform, 20 cents per pound. That 
is an absurdity. Chloroform sells in this market today at 25 cents 
a pound. JIodoform, $1 a pound. Magnesia carbonate, 3 cents 
a pound, and it selis at that price. 

“Formerly, these duties were, to a great extent, justified, be- 
cause alcohol had been used in their production, while that is no 
longer the case. Santonin, and all salts thereof, $1 per pound. 
The Lord knows why that was put in. For the past two years 
not a pound has been made in the United States. Strychnia, or 
strychnine, and all salts thereof, 30 cents per ounce. We sell 
American strychnine delivered in London, Canada, or South 
Africa and Australia at 32 cents an ounce, and yet we pay 55 
cents an ounce to some American manufacturers at the present 
time for use in our country. In other words, this entire schedule 
is antiquated, not up to date. It is not fair, it is not just, and it 
is oppressive to the consumer, and the consumer, in most in- 
stances, means the retail druggist.’ 





PRIZE GIVING CONDEMNED BY PHILADELPHIA 
DRUGGISTS. 
Enthusiastic Meeting of P. A. R. D.—Appreciation for Surgeon 
General Wyman. 


(From our Regular Correspondent. ) 

Philadelphia, November 18—The giving of prizes as a 
means of attracting trade to drug stores was declared to be a 
very short sighted policy at the November meeting of the Phila- 
delphia Association of Retail Druggists. Price cutting as a 
method of attaining the same end was declared to be even worse, 
and there was no question but that every one at the large meet- 
ing did not propose to adopt any of these means of getting 
trade. The discussion on these topics was most interesting and 
was brought up upon the receipt of reports that some such meth- 
ods were being adopted in some sections. 

The propaganda campaign, which is to be waged so vigor- 
ously in Philadelphia this winter, was also discussed, and it was 
decided not to do anything at this time with the proposition to 
supply all the medical schools of the city with cases of ethical 
preparations to be shown and explained to the students. A 
donation had already been received to defray the cost of the 
preparation of cases and medicines, but this was returned with 
thanks. The other important action of the afternoon was the 
determination to issue a price guide and a request to national 
headquarters to keep Representative J. H. Barlow in Philadel- 
phia steadily at least until the first of the year. He had been 
spending two weeks in the city and two weeks out. 


Price Pointers. 

Charles Rehfuss, in connection with the report of the com- 
mercial interests committee, discussed the price of olive oil, 
which, in his opinion, will make a greater advance than the recent 
one of 25 cents. He predicted that sugar of milk would be a 
good buy at this time, and with others pointed out the necessity 
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of care in its storage, owing to the tendency to absorb odors. 
Chairman Christopher Koch, of the ethical preparations com- 
mittee announced that a booklet on expectorants was about ready 
for distribution among physicians. He called attention to the 
coming meeting and banquet of the physicians and druggists of 
that portion of the city north of Girard avenue, when the drug- 
gists will act as hosts. It will be held some evening the first 
week in December, and Mr. Koch predicted that it would be even 
more fruitful than was a similar event held last year by the Elev- 
enth District organization, of which he is chairman. 


Price Cutting Begun. 


Mr. Barlow in his report told of unfavorable price conditions 
where druggists, not realizing that business everywhere had fallen 
off, and believing that theirs was slipping away, had tried to 
corral all the trade in the neighborhood by giving various prizes, 
rebate checks—good at the end of the week—and by price cut- 
ting. Some of the veterans of “‘price-cutting wars” expressed the 
opinion that most of these troubles came from the younger men 
in the business, who did not realize what it would lead to. One 
report had it that the proprietor of a chain of stores had started 
this cutting, but it developed that small drugists in his neigh- 
borhoed had first started to cut, hoping to attract some of his 
trade, only to find that the bigger fellow met their prices and 
sometimes went lower. When some members urged that some 
sort of guide be issued, showing what others were asking for 
certain patented articles, a motion to issue such a guide prevailed 
and was referred to the schedule committee. A motion was also 
carried to fix the dues for the coming year at the next meeting 
in December. 

Surgeon General Wyman Commended 


The following resolutions of appreciation of the efforts oi 
Surgeon General Wyman were adopted, following their reading 
by Secretary Cozens: 

Wuerras, The National Association of Retail Druggists has 
entered upon an active earn to popularize the articles offi- 
cial in the U. S. P. and N. F,, 

Wuereas, The Philadelphia. Association of Retail Druggists, 
as an affiliated organization, is in hearty sympathy with the pres- 
ent day movement to rehabilitate pharmacy and to develop a 
really. scientific materia medica, and, 

Wuereas, The perfecting of the standards, the descriptions 
and the formule in the U. S. P., and in the N. F., is a matter of 
serious importance to the success of this propaganda; now, there- 
fore, be it 

Resolved, That the members of the Philadelphia Association 
of Retail Druggists are gratified to learn that the Surgeon Gen- 
eral of the Public Health and Marine Hospital Service has un- 
dertaken to cooperate in this important work by compiling and 
publishing digests of the comments on the U. S. P., eighth decen- 
nial revision; and be it further 

Resolved, That we hereby express our appreciation of this 
preliminary step and trust that Surgeon General Wyman will be 
able to elaborate on the work thus undertaken and will make 
provision for active laboratory work as outlined in a recent num- 
ber of the Journal of the American Medical Association (Jour. 
A.'M. A., October 24, 1908, page 1,429); and be it further 

Resolved, That a copy of this resolution be sent to the Sur- 
geon General of the Public Health and Marine —— Service, 
and that a further copy be sent to the editor of N. A. R. D. 
Notes, with the request that it be given widespread publicity in 
connection with the editorial from the Journal of the American 
Medical Association, referred to above. 


A Manufacturer Called to Task. 

President Henry, with the approval of the meeting, directed 
the secretary to send an inquiry to a certain manufacturing house 
which, it was declared, had violated its policy of making retail 
druggists its sole agents. Physicians’ supply houses, it was de- 
clared, were handling the same lines of goods. A. general inquiry 
of other houses that were doing the same thing was also sug- 
gested. Attention was called to the value of the post-graduate 
course for druggists which has been arranged by the Philade! 
phia Branch of the American Pharmaceutical Association. Just 
before adjournment, Charles Rehfuss, chairman of the enter- 
tainment committee of the Drug Club, called the attention of the 
members to the second annual entertainment and dance that is 
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to be held at the Bellevue-Stratford Hotel on the evening of 

January 11. As the affair early in the present year taxed the 

capacity of the Majestic Hotel, it is predicted that with a year’s 

experience the function in January will eclipse by far this first 

triumph. 

NEW YORK BRANCH OF A. PH. A. WANTS DESCRIPTIONS 
IN U. S. P. 








Lack of Adequate Descriptions of Physical Appearance of Oleate 
of Mercury and Other Preparations—Promises Eighty Sub- 
scriptions to Medical Quarterly—Paper Read on Liniments of 
the N. F. ‘ 


Convinced that the United States Pharmacopceia should con- 
tain adequate descriptions of the physical appearance of several 
finished products whose preparation is set forth therein, the mem- 
bers of the New York City Branch of the American Pharmaceu- 
tical Association voted at their latest monthly meeting, held in 
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“It is obviously impossible that all of these products of the 
saime preparation can be right,” concluded Doctor Diekman, “and 
yet the manufacturer of each of them will maintain that the phys- 
ical appearance of his product is the only correct one for it to 
have. In default of any definite and accurate description of the 
physical appearance in the United States Pharmacopeeia, it is dif- 
ficult, if not impossible, to refute such statements, and yet it can 
readily be seen that the physician who has obtained one of these 
products in one instance will not believe that a second one, differ- 
ing greatly in appearance from the first one which he received, 
can be correct. If he is used to believing implicitly in the skill 
and accuracy of a pharmacist who produces one of these products, 
he will distrust and stamp as a rank imitation the product of an- 
other druggist whom he does not know as well, if the latter’s 
oleate of mercury looks different from that of the first phar- 
macist.” 

Doctor Diekman also called attention to another shortcoming 
in the Pharmacopeeia in the failure of this work to advise the 
keeping of oleate of mercury protected from light. This precau- 
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the New York College of Pharmacy on Monday evening, Novem- 
ber 9, to direct the attention of the U. S. P. Revision Committee 
to the lack of such descriptions and the advisability of adding 
them, 

The suggestion that such descriptions were needed in the 
U. S. P. on several products was introduced by Dr. George C. 
Diekman, who read an interesting paper on this subject and illus- 
trated his contention with samples of “Oleate of Mercury,” all of 
which differed greatly in outward or physical appearance, though 
most of them cortained virtually the same ingredients and the 
prescribed percentage of mercury, calculated as oxide. Doctor 
Diekman showed eleven specimens of the preparation, which he 
had purchased from numerous wholesale and retail stores. These 
specimens differed in color from grayish yellow to dark brown 
and in consistence from a buttery mass to a two-layer mixture 
containing a brown liquid and a blue-green sediment. The varia- 
tions in the physical apearance, Doctor Diekman added, are cer- 
tain to persuade physicians and patients that some or all of them 
are unofficial. 


tion, Doctor Diekman said, is absolutely neces-ary to prevent re- 
duction. Following the reading of Doctor Diekman’s paper, J. 
Leon Lascoff, Joseph Weinstein, Dr. William C. Alpers. Thomas 
D. McElhenie, Otto Raubenheimer and H. H. Disosway discussed 
the subject. Mr. Disosway said that he had discovered that the 
addition cf about Io percent. of oleate of mercury to the oleic 
acid, in the manufacture of a new batch of the oleate. lessened 
the time necessary to prepare it to about one-sixth. Mr, Rauben- 
heimer then presented a motion to instruct the secretary of the 
association to bring the suggestions for adequate descriptions of 
the physical appearance of oleate of mercury and several other 
U. S. P. preparations to the attention of the revision committee. 
This motion was seconded and passed. 

‘he members also approved the suggestion made by C. S. N. 
Hallberg, editor of the Bulletin of the A. Ph. A., for issuing a 
medical quarterly, which proposition was presented by him at the 
latest annual meeting of the A, Ph. A. in Hot Springs last Sep- 
tember. Mr. Hallberg reintroduced this proposition at the latest 
meeting of the New York Branch in a communication to the asso- 
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ciation. The proposition was discussed by Thomas P. Cook, F. 
M. Roehrig, Mr. Raubenheimer and Hugh Craig, the secretary. 
It was considered favorably, and eighty subscriptions were 
pledged, with the assurance of more when the members became 
better acquainted with the character of the publication. The sec- 
retary also was instructed to obtain a sample copy of the medi- 
cal quarterly before the next meeting. 

Another communication from Mr. Hallberg, relating to the 
consideration at meetings of the A. Ph, A. branches of the work 
of the committees on the revision of the Pharmacopeeia and Na- 
tional Formulary was not acted upon by the association, as the 
meetings of the New York Branch have been in the past and will 
be hereafter devoted largely to a consideration of subjects of this 
character. 

George H. Hitchcock, chairman of the propaganda committee, 
again reported upon the advisability of holding another joint 
meeting of physicians and pharmacists like that held last May in 
the New York - Ace idemy of Medicine. Upon motion, Mr. Hitch- 
cock was requested to require into the desirability of holding 
such a meeting, but Dr. Wilham Muir stated that no such in- 
quiry was necessary, as the first meeting had already produced 
such excellent results, even in the establishment of a compulsory 
course in official pharmacy and materia medica in the Bellevue 
Medical College. This latter fact, Doctor Muir maintained, con- 
stituted ample justification for numerous additional joint meetings. 

Mr. Raubenheimer read a paper on The Liniments of the Na- 
tional Formulary, which included a favorable criticism of the 
eight formulas of this character now embodied in the N. F. The 
paper appears in full in another column. 

Doctor Alpers then told of his experiences with Canada lini- 
ment, including how some of his customers had demanded a very 
dark preparation containing oil of cade. He said that he thought 
there still is too much oi! of turpentine in the official preparation 
of Canada liniment. 

Mr. Weinstein, as treasurer, reported a balance on hand of 
$16.23. The balance on hand at the time of the last meeting, Mr. 
Weinstein’s report added, was $17.91, while receipts since then 
had included only $1 and expenditures had amounted to $2.68. 

The suggestion for the enactment of a law to regulate pre- 
scribing and dispensing was tabled again without discussion. 

\s President Lohmann was unable to be present at the meet 
ing, Mr. Roehrig acted as chairman. 


THE ILLINOIS PHARMACEUTICAL ASSOCIATION. 


To Meet in Quincy June 15, 16 and 17—Nominees for Board 
Members—Board Asked to Raise the Requirements. 

The executive committee of the Illinois Pharmaceutical As- 
sociation met at the office of the secretary, Chicago, on Friday 
afternoon, November 13. The meeting was called to order by 
President Huber at 2:30 o’clock. There were present J. A. Ma- 
haffy, J. T. Lueder, Gustay Frank, J. P. Crowley, L. P. Larsen, 

J. Kappus, W. H. Brown, Andrew Scherer, L. M. Pedigo, of 
Chicago; I. M. Light, holding proxy for J. F. Forbrich, of Chi- 
cago; C. F. W. Schulz, of Elgin; C. E. Robertson, of Carthage; 
QO. C. Nussle. of Walnut: Christian Garver, of Bloomington, and 
Secretary Day 

There were also present Chairman Tesche and Mr. Boehm, 
of the Committee on Board of Pharmacy Records; Chairman 
Mares, of the School of Pharmacy Appropriation Committee; 
Chairman Mills and A. J. Riess, of the Committee on U. S. P. 
and N. F. Propaganda. The representatives of the Illinois Phar- 
maceutical Travelers’ Association, President W. F. Bahe and Sec- 
retary Hoey. were present by special invitation and were called 
upon early in the session for their views regarding the most suit- 
able time for the next meeting which is to be held at Quincy. 
They suggested Tuesday, Wednesday and Thursday, June 15, 16 
and 17 as the most suitable dates for all concerned, and after 
some discussion their recommendation was adopted upon motion 
of Mr. Nussle 
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The next business in order being the nominating of candi- 
dates for the voting card for the Board of Pharmacy and Advis- 
ory Board, a roll call of the executive committee was taken and 
a recess allowed to give the Chicago members an opportunity 
to prepare a list of nominations for Chicago. This was done and 
the nominations as agreed upon by the Chicago committee men 
were approved. 

The president called upon the members of other congressional 
districts who were present and the secretary then read the nom- 
inations made by those who were unable to be present. It was 
then found that the nominations were complete for all except- 
ing two districts, the twentieth and twenty-fifth. Upon motion 
the president was instructed to appoint ncminations from these 
two districts. The complete list of nominees follows: 


BOARD OF PHARMACY. 


First to Tenth Districts —S. C. Yeomans, John Bakkers, H. J. Hough- 
ton, F. M. Mares, Gustav Franke, L. P. Larsen, W. H. Brown, George 
Kappus, Herman Fry and L. M. Pe digo, all of Chicago. 

Eleventh District.—Edwin Hall, re 

Twelfth District—W. L. Clancy, La Salle. 

Thirteenth District—Charles F. Poe sy Freeport. 

Fourteenth District—John Shulz, Carthage. 

Fifteenth District.—George C. Lescher, Galesburg. 

Sixteenth District—John Trulson, Princeton. 

Seventeenth District.—John B. Michels, El] Paso. 

Eighteenth District.—J. J. Schubert, Kankakee. 

Nineteenth District—George F. Hoffman, Pesotum. 

Twentieth District—W. H. Garrison, [learl. 

Twenty-first District—Dillon Swingle, Hillsboro. 

Twenty-second District—H. W. Chamberlain, Alton, 

Twenty-third District—G. W. Berger, Car] yle. 

Twenty-fourth District—L. L. Smith, McLeznsboro. 

Twenty-fifth District.—William Strehle, Petersburg. 


Nominees for Advisory Board, University of Illinois School 
of Pharmacy: 


First to Tenth Districts—J. F. Forbrich, M. A. Harper, William 
Krizan, Paul Finninger, C. G. Foucek, John C. Rusch, Joseph Swanson, 
H. IF. Schaper, E. H. Ladish and O. J. Freeman, all of Chicago. 

Eleventh District.—E. C. Staudt, Aurora. 

Twelfth District.—C. J. Lutz, Ottawa. 

Thirteenth District.—-Robert Metz, Lona. 

Fourteenth District.—J. C. Dunbar, Monmouth. 

Fifteenth District—Ralph Dorland, Williamsfield. 

Sixteenth District.—J. A. Weber, Pekin. 

Seventeenth District.—John M. "Miller, Bloomington. 

Eighteenth District.—T. 5S. Arnold, Watseka. 

Nineteenth District—john J. Armstrong, Arcola. 

Twentieth District.—E. J. Frost, Winchester. 

Twenty-first District—W. O. Steinmeyer, Carlinville. 

Twenty-second District—J. W. Gain, East St. Louis. 

Twenty-third District.—Lewis H. Broom, Effingham. 

Twenty-fourth District—H. J. Humma, Metropolis. 

Twenty-fifth District—P. G. Schuh, Cairo. 








Chairman Garver, of the legislative committee, was then called 
upon for an expression regarding the needs of his committee, and 
after some discussion Mr. Crowley moved that a sum of $400 
or such part of it as might be necessary be appropriated for the 
expenses of the legislative committee. This was carried without 
division. ' 

Ex-President Boehm spoke briefly regarding the form of 
pharmaceutical legislation that is desired by the pharmacists of 
the state. 

George P. Mills was then called upon for an expression re- 
garding the proposed work of his committee on the U. S. P. and 
N. F. propaganda. Mr. Mills made a very interesting talk de- 
scribing the work that had been done in Evanston and outlined 
the plan proposed for carrying on the propaganda work through- 
cut the state. Applause greeted his remarks and President Huber 
followed, heartily approving of the propaganda movement. 

Secretary Light, of the C. R. D. A., spoke along the same 
lines, describing what had been done in Chicago to advance the 
interests of both pharmacists and physicians in this direction. It 
was the sense of the meeting that the work should receive the 
most cordial support, but after the generous appropriation that 
had been made for the legislative committee there remained so 
small an amount available that it was deemed possible to allow 
the committee only $100 for its work for the coming year. 

In this connection it was suggested that since the association 
is now entering upon a career of greater activity the annual dues 
should be increased to $2 so as to permit of more helpful work 
for the druggists and wider influence for the association. 

Chairman Mares spoke of the proposed work for the schoo! 
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of pharmacy committee, and Mr. Scherer, of the same committee, 
discussed what was done two years ago. An appropriation of 
$36 was granted the school of pharmacy committee for the ex- 
penses, chiefly postage, connected with this work. 

Upon motion of W. H. Brown, of Chicago, a resolution was 
unanimously passed requesting the Board of Pharmacy to in- 
crease its requirements for full registration so that these require- 
ments shall be the equivalent of graduation from a recognized 
college of pharmacy. 


N F. PREPARATIONS AND PIRACY. 





Discussed by Brooklyn Druggists—Practical Pharmacy to Be 
Taught in Medical Schools—Raubenheimer Suggests Improve- 
ments in N. F. Liniments. 





At the meeting of the Kings County Pharmaceutical Society, 
held at the Brooklyn College of Pharmacy, on Tuesday, Novem- 
ber 10. a lively discussion was precipitated through the reading 
of an article by the Buffalo correspondent of the AMERICAN 
Drucois7, and published in the issue of November 9 at page 303. 
The article was read by Dr, William Muir, who remarked that 
when he had first noticed it he was unable to determine whether 
it was the writer who had indigestion, or himself. It looked to 
him, however, as if the explanation of the letter was that N. F. 
work was neglected in Buffalo. 

After Dr. Van Horn and Professor Lohness had contributed 
to the discussion, the latter making the point that enterprising 
manufacturers had taken advantage of physicians’ -prescriptions 
and putting them up as proprietaries and advertising them had 
made fortunes, Thomas J. Keenan, associate editor of the AMER- 
IcAN Drucoist, asked if it was not true that piracy had been 
practiced to a certain extent. Since the introduction of certain 
proprietaries which, through the efforts of the originators, had 
met with a great demand, the revision committee of the National 
Formulary had introduced formulas for preparations which imi- 
tated the proprietary articles very closely, and the retailer was 
now engaged in selling these preparations. He asked if any 
pharmacist had ever heard of cataplasma kaolini before the intro- 
duction of antiphlogistine, or of liquor antisepticus comp. before 
listerine acquired its vogue. 

Mr. Raubenheimer, Doctor Muir, Mr. Rehfuss and Professor 
Lohness said that many of the so called proprietaries had been 
used for centuries, Mr. Raubenheimer making the statement that 
a poultice of kaolin had been used by the ancient Greeks, the 
name kaolin being derived, he said, from the Greek island of 
Chios, a statement which was called in question by Mr. Keenan. 

Doctor Muir announced that the late conference with physi- 
cians and druggists in New York had resulted in a promise from 
Doctor Le Fevre that compulsory courses in pharmacy would be 
established at Bellevue Medical College. Students will be required 
to give official pharmacopeeial names and synonyms, average dose, 
origin, parts used, important constituents, physical characteristics, 
appearance, odor, solubility, taste, preparations with doses, 
incompatibilities. 

One of the early epitomes of the National Formulary issued 
by the Kings County Pharmaceutical Society in 1880 was exhib- 
ited by Doctor Muir to show that the society was the pioneer in 
propaganda work. 

Otto Raubenheimer read a paper on Liniments of the National 
Formulary, accompanied by samples of the products. He advo- 
cated the use of albumen (white of egg) in the preparation of 
certain liniments. The paper, which will be published later, was 
thoroughly discussed, and the author awarded a vote of thanks. 

President J. H. Rehfuss presided, and Secretary A. E. Hege- 
man reported the proceedings. 

The state of the treasury was announced by O. C. Kline. The 
balance to the credit of the college is $5,233.34, while the society’s 
balance on hand is $300.76. 
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PHILADELPHIA DOCTORS INVITED TO DINE. 





Plans for a Record Breaking Gathering of Doctors and Druggists 
—Druggists to Learn the Barn Dance—Smith, Kline & French 
Entertain. 





(From our Regular Correspondent.) 

PHILADELPHIA, November 18.—Retail druggists and their phy- 
sician friends who are located north of Girard avenue are look- 
ing forward with pleasurable anticipation to the joint meeting 
and banquet of the members of the two professions at the Co- 
lumbia Club on the evening of December 8. The members of 
the committee, Christopher Koch and Charles Rehfuss, predicted 
today that there would be between four and five hundred pres- 
ent, and it unquestionably will be the largest gathering of the kind 
ever held in Philadelphia. Of course, propaganda work will be 
the issue and the basis of all the speeches and papers. The phy- 
sicians will be the guests of the druggists on that evening, and 
some of the most prominent physicians of the city will be among 
the guests. Every retail druggist of the city will doubtless feel 
the effect of the interest that will be stirred up that night, for 
the good effect of similar meetings has already been most ap- 
parent. Mr. Koch, who is chairman of the Ethical Preparations 
Committee of the Philadelphia Association of Retail Druggists, 
declares that the “get-together” meetings are the best feature 
of the propaganda campaign, and backed up by several hundred 
druggists in North Philadelphia, this meeting is expected be in 
in the nature of a mass meeting. 


I 


A Druggists’ Dancing Club. 

Eager to learn the “barn dance” and a few other novelties in 
the terpsichorean repertoire, some well known members of the 
P, A. R. D. are organizing a dancing club.~ The men, as well 
as their wives, are enthusiastic over the plan, and the members 
of the new organization promise to be prominent figures in the 
numerous social events in the trade this winter, in which dancing 
is always a feature. 

W. O. N. A. R. D. Reception. 

Invitations have been issued for the reception by Chapter 
No. 6, W. O. N. A. R. D., to its president, Mrs. William E. Lee, 
who was honored at the Atlantic City convention by being chosen 
president of the national body. It will be held at the College of 
Pharmacy on the evening of November 25. Secretary and Mrs, 
Thomas H. Potts arrive home from Chicago on that day, and 
the former has written that they are counting on being present. 


Druggists Visit Smith, Kline & French Company. 

The Smith, Kline & French Company entertained more than 
150 retail druggists of Southern New York, New Jersey. Dela- 
ware and Pennsylvania, outside of Philadelphia, at their new 
building, Fifth street above Arch, and at their laboratories, Canal 
and Poplar streets. The object of the inspection was to show 
their customers the added facilities the corporation now has for 
filling orders efficiently and promptly. At noon Mahlon N. Kline, 
president of the company, met the guests at an elaborate luncheon 
at the Bourse. Early in December the druggists of Philadelphia 
will be invited to inspect the plant. 

Bowling Contests. 

In the games of the Wholesale Drug Bowling League on 
Tuesday evening the winners were the J. Elwood Lee, the 
George D. Feidt and the Drug Club teams. The losers were the 
senior and junior fives of the Smith, Kline & French Company 
and the Philadelphia College of Pharmacy. The games are at- 
tracting considerable attention, as the make-up of most of the 
teams changes each week. 


Walter Rothwell is being supported by his friends in the drug 
trade as the Pennsylvania representative on the directorate of 
the American Druggists’ Fire Insurance Company, votes for 
which are now being cast by the stockholders. 
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Greater New York. 


Clarence O. Bigelow is having the front of his building at 
106-108 Sixth avenue, redecorated. 

S. W. Abel, one of Eli Lilly & Co.’s Long Island represen- 
tatives, visited the home office the last week in October. 

S. H. Searls, of Mount Kisco, N. Y., made a trip to this city 
last week. He is now enjoying the hunting in his neighborhood. 

R. D. Walsh, of Walsh & Cummings, of Manchester, N. H., 
returned to his home on November 6, after spending a few days 
in this city. 

Dr. W. B. Hamaker, of Indianapolis, has just joined the retail 
forces of Parke, Davis & Co., and hereafter will cover the Phila- 
delphia territory for that house. 

A. G. Rosengarten, of Philadelphia, treasurer of the Powers- 
Weightmann-Rosengarten Company, visited the New York branch 
of that house last Wednesday. 

Joseph Battiato, of Newark, N. J., has joined the Lilly sales 
force, and will represent the Red Lilly pharmaceutical line in the 
Italian districts of Greater New York. 

The regular monthly meeting of the board of governors of the 
Drug and Chemical Club of New York was held last Wednesday 
afternoon. No important action was taken. 

James Westervelt, who for a number of years has been 
employed in the New York branch of Eli Lilly & Co., recently 
spent a week visiting the home office, Indianapolis. 

T. W. Dalton, proprietor of a drug store in the Kirk Block, 
in Syracuse, N. Y., called upon numerous friends in the New 
York trade during the second week of this month. 

W. J. Walding and H. FE. Marvin, of the Walding, Kinnan & 
Marvin Company, of Toledo, Ohio, called upon friends in the 
New York wholesale drug trade on November 11. 

The latest fortnightly meeting of the Metropolitan Drug Club 
was held on Thursday evening, November 12, in the rooms of the 
Drug and Chemical Club of New York City. Only routine busi- 
ness was discussed. 

Oscar Matthiesen, a well known drug salesman, has joined 
the traveling forces of Parke, Davis & Co., and is now working 
with J. J. Finnegan, of that house, in the southeastern part of 
Massachusetts and throughout Rhode Island. 

Frederick S. Rogers, of Middletown, former president of the 
New York State Pharmaceutical Association, and Mrs. Rogers 
are being congratulated by hosts of friends in New York upon 
the birth of a baby daughter, which occurred on November 4. 

Sydney H. Carragan, assistant manager of the New York 
offices of Parke, Davis & Co., and head of that company’s east- 
ern traveling forces, made a trip to the company’s plant in 
Detroit on November 6, returning to New York on November 13. 

Robert Downie, buyer for Knight’s pharmacy, in Bridgeton, 
Barbados, arrived in New York on November 11 on the steam- 
ship Gunther, of the Hamburg-American Line. After making a 
purchasing tour of the New York wholesale drug trade, Mr. 
Downie returned to Barbados. 

Walter Rothe, son of C. W. Rothe, of Harrison, N. J., told 
friends in this city last week that he and his father have opened 
a new store in Harrison in a building which has just been com- 
pleted, and that the business at the new site is proving very 
successful. 

The first regular meeting of the winter session of the New 
York Section of the American Chemical Society was held last 
Friday evening in the Chemists’ Club, at 108 West Fifty-fifth 
street. The principal feature of this meeting was an interest- 
ing address made by Hudson Maxim on Warfare of the Future. 

Officers and members of the executive committee of the Taft 
and Sherman Drug, Paint, Oil, Chemical and Allied Trades Cam- 
paign Organization of New York have sent a communication to 
all of the participants in the march with this division in the parade 
on Saturday, October 31, thanking them for their hearty coopera- 
tion. 

Among recent visitors to the metropolis were C. W. Whit- 
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tlehy, of New Haven; A. Mier, of Monilia, Mex.; M. H. Bick- 
ley, of Chester, Pa.; F. S. Henry, of the Williams Manufactiar- 
ing Company, of Cleveland, Ohio; Henry C. Porter, of the Henry 
C. Porter Company, of Towanda, Pa.; G. H. Sullard, of A. E. 
Sullard & Sons, of Franklin, N. Y.; W. L. Mix, of New Haven, 
Conn., and J. A. Whittington in Spartanburg, S. C. 

Among the recent visitors to New York from nearby points 
were: C, F. De Vries, of Sayville, L. I.; Samuel Davis, of Boon- 
ton, N. J.; J. B. Sackett, of Tarrytown, N. Y.; S. M. Shimer, of 
Ogden & Shimer, of Middletown, N. Y.; B. Hulick, of Asbury 
Park, N. J.; C. H. Calkins, of Elmira, N. Y.; E. M. Raeder, of 
Lawrence, N. Y.; J. M. McCollough, of White Plains, N. Y.; 
John E. Hitchcock, of Plattsburgh, N. Y., and Herbert Griffen, 
of the Griffen Drug Company, of Peekskill, N. Y. 

Trustees of the New York College of Pharmacy held their 
first fall meeting this year in the college building last Tuesday 
evening. After considering routine business and indorsing fur- 
ther the proposition to encourage all students to enter the uni- 
versity courses leading to the degrees of Ph. C. and Phar. D., 
if they have the requisite preliminary education consisting of 
sixty Regents’ counts or the equivalent thereto, the trustees 
ratified the report of the supplementary examination committee, 
which recorded the fact that three additional students were enti- 
tled to the degree of Ph. G., while one additional student had 
completed successfully the food and drug analysis course. 

Charles C. Harris, George Blanchard and Albert Ulmer were 
arrested last Monday night by detectives attached to the New 
York police headquarters on a charge of having broken into the 
drug store of Frederick K. James, at 708 Eighth avenue, and 
having taken $800 in cash and two checks last summer. Harris 
was formerly employed by Mr. James, but was discharged last 
July. On the night of August 10, Mr. James’ store was entered 
by burglars, who burrowed their way through an 18 inch brick 
wall into the cellar, and then opened the safe in a room on the 
first floor with keys which Mr, James kept in a tin box in the 
store, and abstracted the money and checks. 

Foreign visitors to the New York manufacturing and whole- 
sale drug trade within the last two weeks were: J. R. Black, of 
Tokio, Japan; German Bulle, of Havana, Cuba; H. T. Cannon 
and J. Body Coat, of Lincoln, England; M. von Hirsch, of Berlin, 
Germany; H. B. Holding, of London, England; F. M. Pons, of 
Havana, Cuba; J. B. Black, of Yokohama, Japan; W. C. Bolle 
and Mrs. Bolle, of Rotterdam, Holland; Dr. Carl Eiremann, of 
Nuremburg, Germany; R. I. Johns, of Tokio, Japan; Horace 
Dutcher, of Havana, Cuba, and E. J. Quinn, of Montreal, Canada. 

Recent visitors to the metropolitan wholesale and manufactur- 
ing drug and ,chemical trade from points far distant from New 
York include: Frank E. Dooly, of Portland, Ore.; F. W. Stock- 
well, of Los Angeles, Cal.; Theodore Baas, of Pensacola, Fla.; 
i. V. Grosch, of San Juan, Porto Rico; Frank Druehl, of Salt 
Lake City, Utah; J. A. Yerington, of Carson City, Nev.; K. Ben- 
nett, of Denver, Col.; John Scott, of San Francisco, Cal.; G. W. 
Rankin, of Wisconsin; James W. Boileau, of Detroit, Mich.; E. 
L. Jellinick, of Buffalo, N. Y.; W. H. Sage, of Chicago; Frank 
M. Norman, of Boston; Charles S. Bean and M. G. Culver, of 
Auburn, N. Y.; J. E. Millard, of Rochester, N. Y.; Thomas W. 
Datton, of Syracuse, N. Y.; A. T. Murray, of Leland Stanford 
University, Cal.; H. S. Weller, of Omzeha, Neb.; J. W. Shanahan, 
of Grand Rapids, Mich.; F. A. Lidbury, of Niagara Falls, N. Y.; 
George M. Fisher, of Chicago; M. M. Dahlke, of St. Louis, Mo.; 
J. G. Curtis, of Rochester, N. Y.; H. R. Lathrope, of Scranton, 
Pa.; E. A. Ketcham, of Madison, Wis.; H. D. Warrem, of Min- 
neapolis, Minn.; E. R. Dodge, of Buffalo, N. Y.; G. H. Hooper 
and T. S. Hooper, of Ticonderoga, N. Y.; M. Dutcher, of San 
Juan, Porto Rico; A. Auerbach, of Mexico City, Mex.; Col. C. L. 
Stowell, of Rochester, N. Y.; W. D. Harlow and G. W. Knopp, of 
Boston; Lew Lobe, of Chicago; George Smith, Mrs. George 
Smith and Frank Smith, of Cortland, N. Y.; J. N. Drake, of 
Troy, N. Y.; B. W. Clarke, of Utica, N. Y.; C. H. Springer, of 
Moravia, N. Y.; Mrs. Paul Murray and Amy M. Smith, of St. 
Louis, Mo.; H. J. Force, of Scranton, Pa.; H. G. Carrell, of Chi- 
cago, and William Wilde, of Buffalo, N. Y. 
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JOINT CONFERENCE OF BOARDS AT CHICAGO. 


Efforts to Bring About Reciprocity Registration—The Itinerant 
Vendor Evil. 


Chicago, November 18—Representatives of the boards of 
pharmacy of six states are conferring in Chicago with reference 
to several matters which are in need of settlement. What is 
wanted most of all is an arrangement for an interchange of 
certificates between Iowa, Il!inois, Missouri, Wisconsin, Indiana, 
Michigan and Kentucky, comprising practically the entire middle 
west. These states are represented, and it is believed that the 
problem can be solved in a satisfactory manner. The meeting 
is under the auspices of the Illinois Board of Pharmacy. It is 
thought by President Avery and the other members that the 
proposed plan for an interchange of certificates will work to 
the benefit of both proprietors and clerks, both of whom are 
sometimes inconvenienced as things are at present. The differ- 
ences in standards in the several states mentioned are being 
carefully considered, in order to avoid any possibility of diff 
culty from this source, 


The Reception and Dance in Honor of Secretary and Mrs. Potts 

called together a larger gathering of local druggists than has 
ever before been seen at any social event in Chicago, according 
to those who keep close track of such matters. The attendance 
numbered about three hundred, who came on special invitation. 
The event took place in the drill hall of Masonic Temple on the 
evening of November 9. Mr. and Mrs. Potts were assisted in 
receiving by Mr. and Mrs. Charles H. Avery and Mr: and Mrs. 
S. C. Yeomans. In addition to her other flowers, Mrs. Potts 
carried a large bouquet presented by Mr. Bodemann on behalf of 
the Chicago Veterans Association. The decorations were attrac 
tive, and the greatest good will was evident on every side. The 
affair was given by the Chicago Retail Druggists’ Association 
and the Chicago Chapter of the W. O. N. A. R. D., the officers 
of both organizations being present. The reception committee 
consisted of the following: S. C. Yeomans, C, H. Avery, I. M. 
Light, E. H. Ladish, P. J. Forbrich, John A. Mahaffey, George 
Lenz, Joseph E. Grubb, H. J. Holthoefer, R. Van Danden, 
George A. Jacob, W. T. Klenze, R. E. Rhode, A. Roesch, An- 
drew Sherer, F. H. Ahlborn, Charles H. Thayer, E. Williams, 
George Morgan, Louis Pelican, John J. Boehm, H. F. V. Spilver, 
R. Heller and William Armbrecht. An especially interesting fea 
ture of the evening was found in the fact that a large percentage 
of the druggists were to be seen on the floor when the dancing 
began. There were twelve dances, beginning with a two-step 
entitled “Success to Tom.” 


The Itinerant Vendor Evil. 

‘he C. R. D. A., through its executive committee, is seeking 
to secure the passage of an ordinance which, it is believed, will 
correct the itinerant vendor evil. The draft was presented by 
Conrad R. Sippel, attorney for the C. R. D. A. The members 
of the board believe the proposed ordinance will do away with 
the present street corner fakirs, it is thought, if it can be put 
through the council. The methods of these fakirs constitute 
such a barefaced swindle that it is sometimes amusing to watch 
then: at work. One of these men not long ago opened a case 
containing a wonderful cure-all and began a noisy lecture on a 
corner just outside the “loop.” After describing the numerous 
things his panacea would cure, the vendor said that one of the 
most prominent bankers in the city, giving his name, had just 
paid him $2 for a bottle. Out of his general love for human 
ity, the fakir said he would cut the price to $1. A man, evidently 
a confederate, bought a bottle at this price. Then a reduction 
was made to fifty cents, and another bottle was sold. When it 
becaine evident that there would be nothing more doing, the 
vendor made another cut to twenty-five cents. Then a boy and 
one or two poorly dressed women passed over quarters in ex- 
change for what was clearly a worthless, if not a positively in- 
jurious, mixture. The new plan is being pushed, and it is be- 
lieved the operations of the fakirs can be stopped. 
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CHICAGO NOTES. 

After having been at Jor Blue Island avenue for thirty years, 
the store of Dr, W. Caron has een moved to Forty-third avenue 
and Madison street. 

The Omaha Pharmacy at 445 Fifty-fifth street has been 
bought by C. J. Bierman. 

The drug store at Harvey, IIl., was destroyed recently by 
fire. 


The Story of Coca Cola. 


Printers’ Ink devotes some tive pages to telling the story of 
Coca Cola, which is now one of the most widely advertised bev- 
erages in the world. That the advertising has proved a success 
is shown by the fact that the sales between January I and Octo- 
ber 1, 1908, amounted to 2,287,841 gallons, representing 300,000,- 
000 glasses of the beverage, or something like twenty glasses for 
each family in the Unit- 
ed States Since the 
first gallon was prepared 
more than 12,000,000 gal- 
lons have been — sold. 
When it is realized that 
this business was found- 
ed in 1886, the sales for 
that year amounting to 
twenty-five gallons, — it 
will be seen that several 
people have been pretty 
active, and it appears 
that Mr. Dobbs has been 
ore of them. It was in 
the early eighties that 
Mr. Dobbs left the old 
homestead farm in 
Georgia to wash bottles 


and sweep out the retail 
drug store of Asa G. 
Candler, in Atlanta. Mr. 


1 


Candler was a good manufacturing pharmacist, as well as a drug- 


Ss. C. DOBBS, 


General sales manager, Coca Cola Company. 


gist, and was trying to lift himself out of the rut of the retail 
business by the aid of a few pharmaceuticals and proprietaries. 
In 1888 he bought a headache remedy in the form of 
under the name of Coca Cola, which had been devised by Dr. 
'. S. Pemberton and sold by him to a druggist. who sold it still 


a syrup sold 


to another druggist, through whom it reached Mr. Candler. Mr. 
Candler changed the formula and converted it from a headache 
remedy into a thirst quencher, making a beverage instead of a 
medicine of it. 

The first year of Mr. Candler’s ownership saw sales of 2,000 


gallons. Mr. Dobbs, who had graduated from the broom and the 
dust pan, went out that year as salesman, introducing the syrup 
into Atlanta and vicinity. Now the firm has eight factories, the 
main one.in Atlanta, with branches in Chicago. N York, Phila- 
delphia, Dallas, Los Angeles, ‘Toronto and Havana. In large cen- 
tres like New York, Mr. Dobbs states that th nipany has its 
own stables and delivery service and local sa force. It has 


fifty-four salesmen in the United States and Canada, who last 
year prepared window displays in 30,000 drug store windows. 
These window displays, the distribution of fre: each one en- 
titling the bearer to a glass of Coca Cola without cost, the com- 
pany redeeming the tickets from the dispenser at the full retail 
price of 5 cents, bill board, street car and newspaper and maga- 
zine advertising are all used in building up this | 
feature which has been very profitable to the company has been 


yusINes (One 


the periodical conventions of its salesmen, where selling methods 
and details of decorations and advertising plans are discussed and 
criticised. Mr. Dobbs, who is still a young man, has a most win- 
ning personality, nurubering among his personal friends a great 
many of the leading druggists, wholesale and retail, in the United 
States, as he makes it a rule to attend all the more important 
drug trade conventions, both state and national. 
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THE DRUG AND CHEMICAL MARKET 


The prices quoted in this report are those current in the wholesale market, and higher prices are paid for 
The quality of goods frequently necessitates a wide range of prices. 


retail lots. 








Condition of Trade. 


New York, November 21, 1908. 
1 characteristic of the fortnight under review has 
been lethargy. Such changes as have occurred have been due 
to specific conditions affecting particular drugs. The general 
market condition has been one of dullness and even heaviness. 
The most important decline noted is that in opium, which has 
shown a downward tendency for a month or more. Several 
changes toward a lower range of prices have occurred mainly 
through lack of active demand on the part of consumers. The 
most hopeful feature of the market has been the increasing in- 
quiry f manufacturers for such articles as gum Arabic 
and gum tragacanth, though this has not been sufficiently brisk to 
bring about any change in prices. The Messina essences have 
weakened somewhat, the consumption during the past year not 
having been sufficiently brisk to clear up stocks in hand. The 
sharp advance in santonin is attributed to a comparative failure 
in the wormseed crop, but in view of the fact that this product 
is absolutely controlled by the Russian syndicate it is possible 
that the advance simply means a further squeeze of the market. 
As the syndicate has complete control of the product the rea- 
son for the advance is immaterial. The buyer must pay the 
price. Manufacturers of pharmaceuticals have been much dis- 
turbed by the announcement by the Bureau of Internal Revenue 
that they will be prosecuted for having used fortified sweet 
wines in the manufacture of pharmaceutical preparations, but 
fortunately the commissioner has been brought to see the un- 
wisdom of so radical a measure and has consented to postpone 
action until] Congress has further legislated on the subject. This 
matter is referred to in our editorial columns. The price changes 
which have been neither numerous or impuriani, save with a few 
exceptions, are given below: 
HIGHER. 

Glycerin, 

Grindelia robusta, 

Digitalis leaves, 

Santonine, 

Cubeb oil, 

Quince seed, 

Anise seed, Star, 

Blue vitriol 

Valerian root 

Jalap root. 

Senega root. 


The princip: 


irom many 


LOWER. 
Opium, 
Gentian root, 
Golden seal root, 
Jergamot oil, 
Lemon oil, 
Orange oil, 
Wormseed oil. 
Burgundy pitch, 
Tonka beans, Angostvura, 
Canada balsam, fir, 
Balsam tir, Oregon, 


German, 


Aloes, Curaca Cantharides, Russian, 
Mastic, Manna, small flake, 
Nux vomic Cascara sagrada, 


Arsenic, white, 
Benzoic acid, 
Saffron, Valencia, 
Hyoscyamus leaves, 
Sugar of milk, 
Wax, Carnauba, 
Mustard seed. 
Drugs. 

Acetphenetidin has declined to 95c in 5 and 10 pound bags, 
g7c in I pound cartons, 98c in half ounce cartons and $1 in quar- 
ter pound cartons 

Arnica flowers are held firmly at 11 to 13c, with fair jobbing 
business going forward. 

Balsams.—Copaiba has been somewhat dull, but quotations re- 
main unchanged at 4214 to 45c for Central American and 52% to 
6oc for Para. Fir, Canada, has weakened, the demand being only 
limited, and offers at $5.50 to $5.75. The Oregon variety is dull 
and neglected, and has declined to $1 to $1.10. Tolu is quiet and 
unchanged at 19 to 21Ic. Quotations on Peru are fairly steady at 
$1.50 to $i.fx 


Barks.—Cascara sagrada has declined to 8% to gc, supplies 
offering freely from the coast and local holders appearing quite 
willing to meet the concessions made by western dealers. Wild 
cherry is in brisk seasonable demand at 6 to 8c. Soap bark is 
steady and somewhat dull at 8 to 9c for whole and 9g to 9%c for 
cut. Buckthorn bark is dull and neglected at 4% to 5c. White 
pine is in fairly good consuming demand at 4 to 5c. 

Buchu, short, is selling in a satisfactory way to consumers 
at 23 to 26c. The market is quite firm under the influence of 
adverse reports from abroad as to stock and primary markets. 

Burgundy pitch is dull, and under the influence of increased 
supplies has declined to 3% to 4c. 

Cacao butter is in fairly good demand at 29% to 31c for bulk 
and 35 to 40c for 12 lb. boxes. 

Cannabis indica is quoted at $1.15 to $1.20 for true Indian tops. 

Cantharides are quiet, the demand being restricted to consum- 
ing channels. Quotations for Chinese remain unchanged at 27 
to 29c, but Russian is somewhat easier, being quoted at a decline 
to 62 to 65c. : 

Cassia buds are fairly active at unchanged prices of 22 to 23¢c. 

Chamomile flowers are firm at 25c for old Hungarian up to 
35c for new. Roman is dull and quotations are nominally un- 
changed at 15 to 18c. 

Codliver oil is cabled higher from Norway, though on spot 
quotations remain unchanged at $18 to $25 for Norwegian. as to 
brand. and $18 to $20 for Newfoundland. The consuming demand 
has been fairly satisfactory, though no speculative interest is 
shown. 

Colocynth apples are weak under arrivals of new stock, and 
quotations remain nominally unchanged at 21 to 22c for Trieste 
and 18 to 20c for Spanish. 

Cubeb berries are in fairly satisfactory demand at 20 to 22c 
for XX and 22 to 24c for powdered. 

Cuttlefish bone is dull at 18 to 22c for Trieste and 15 to 20c 
for Marseilles. 

Digitalis has advanced to 12 to 15c, spot stocks being light, 
and there being few offering from Continental centers. 

Ergot is jobbing in a small way at 28 to 31c for Russian and 
30 to 31c for Spanish. 

Glycerin has been in brisk demand and chemically pure was 
advanced to 1344 to 1534c in drums, and 16% to 163c in cans, 
being firm at the higher. range of prices. 

Grindelia is firm in the local market at 5% to 6c, an advance 
of %c over previous quotations. 

Guarana is dull at $1.75 to $2. 

Hvoscyamus is in more plentiful supply and somewhat easier, 
supplies being now available at 15 to 20c, according to quality. 

Juniper berries have been in active demand and quite firm 
at 31% to 3%c, the advance in quotations mentioned in our last 
review of the market having been maintained. Spot stocks are 
reported light and foreign holders do not press their offers. 

Laurel leaves are somewhat firmer abroad and the local mar- 
ket reflects this condition. 

Manna is dull and small flake has declined 39 to 4oc; large 
flake still rules at 80 to &85c, though no business is reported. 

Menthol has been inquired for and the market has taken on 
a somewhat firmer tone. While the range of prices may still be 
given as $2.05 to $2.15, it is doubtful if any considerable quanti- 
ties could be obtained at the inside figure. 

Nux vomica has been in active demand and prices have been 
marked up to 234 to 3%c. 

Opium has declined to $4.15 to $4.25 for natural in cases, $4.20 
to $4.40 for jobbing lots. and $5.15 to $5.25 for powdered. It is 

even intimated that the inside price might be shaded on cas« 
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lots. The weakness in the local market continues in spite of 
advices of continued dry weather and of early frost in the opium 
growing districts. There is a general complaint of ‘dullness and 
a notable lack of buyers. 

Quinine continues dull and neglected, save in a jobbing way. 
The general quotations are on a basis of 15¢ for ounce in bulk. 
Quotations abroad continue steady and manufacturers say that 
the consuming demand is about up to its usual volume. The Am- 
sterdam auction or the 13th went off at a somewhat lower range 
of prices, but the London auctions on the 17th brought out about 
the same prices that have been ruling for some time past. 

Saffron, Spanish, has been marked down to $6.75 to $8 for 
Valencia. American is unchanged at 20 to 22c. 

Santonine has advanced to $4 to $4.20 for crystals and $4.20 
to $4.40 for powdered. Even at the advanced figure, the dealers 
decline to book orders for round lots. The advance is ascribed 
to the failure of the Russian wormseed crop. 

Senna has been in good jobbing demand and is steady at our 
previous range of 6 to 14c for Tinnevelly, 8 to 9c for Alexandria 
natural, and 15 to 16c for Alexandra garbled and sifted. 

Senna pods have been advanced to 7 to 8c, owing to scarcity 
of spot stocks. 

Sugar of milk is still unsettled, owing to keen competition, 
and it is difficult to put any limit on the range of prices. Nomin- 
ally, the market may be quoted at 10 to 20c, though some holders 
have marked their prices down to 934c. 

Tonka beans, Angostura, have declined under the pressure of 
increased supplies, and Angostura may be had at $1.25 to $1.60, 
as to quality, the Para bean remains dull at 30 to 35c, and Suri- 
nams at 50 to 55c. 

Wax, Carnauba, has been received in considerable quantities, 
and the local market has weakened in consequence, No. 1 being 
quoted at 29 to 30¢ and No. 2 at 26 to 27c, No. 3 21% to 22c 

Wax, Japan, is dull, and while quotations are nominally un- 
changed at 1134 to 12c, they might be shaded under a firm offer. 


Chemicals. 


Arsenic, white, has declined to 3 to’ 31%4c, owing to lack of 
demand. 

Benzoic acid has declined to 30 to 32c for German, the de- 
mand being very light. 

Blue vitriol has advanced to 43%4 to 5c, in sympathy with the 
advance in metallic copper, and is in active demand and firm at 
the higher range of prices. 

Carbonate of copper, like the sulphate, has advanced in sym- 
pathy with the parent metal, and is quoted at 14% to 16c. 

Potassium cyanide, C. P., was offered at 20c for 1909 con- 
tracts. Spot prices are firm at 20 to 24c, as to package and 
quantity. 

Essential Oils. 


Bergamot oil has weakened under the pressure of holders who 
wish to unload, and the price has been marked down to $3 to 
$3.25, though some holders decline to shade the previous quo- 
tations. 

Cassia oil is quite firm at $1.25 to $1.30, the spot supplies being 
somewhat light. Holders fearing the result of political compli- 
cations in China show no eagerness to press sales. 

Citronella is in decidedly firm position, but prices remain un- 
changed at 25 to 26c in drums. 

Cubeb oil has advanced to $1.75 to $1.80, and is firm at the 
higher range. 

Lemon has declined to 75 to 85c for bulk, though case goods 
and select brands bring little higher prices than the figures named. 

Orange, sharing in the general weakness of the Messina es- 
sences, has declined to $1.60 to $1.75 for sweet and $2 to $2.25 for 
bitter. 

Peppermint, cases, has been in fairly good demand and the 
market rules steady at our previous quotations of $2.10 to $2.40. 
Bulk, in tins, is quoted at $1.40 to $1.50. 

Spearmint is easy, but fairly active at the range of $2.60 to 
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$2.75. It is possible that these prices might be shaded in round 
lots. 

Wormseed oil has been reduced to $1.40 to $1.50, but without 
stimulating the demand. 





Gums. 
Arabic is in fairly good demand in a jobbing way, the prin- 
cipal business being done in the lower grades. Prices may be 
quoted as ranging from 8 to 14c for sorts up to 25 to 35¢ for 


first picked. 

Aloes, Curacao, has been in active demand and the spot stocks 
having been pretty well concentrated, quotations have been ad- 
vanced to 7 to 7%4c, in cases. 

Asafoetida has been somewhat unsettled by the agitation re- 
garding its admission under the food and drugs act. Nominally 
It to find 





prices remain at about 20 to 26c, though it is diffic 
high grade gum at the figures named. 

Camphor is dull and unchanged at 50 to sic for refined, nat- 
ural, and 66 to 68¢ for synthetic. 

Chicle is steady at 43 to 45c in car lots and 530 to $Sc in job- 
bing quantities. 

Gamboge is dull and neglected at 75 to 80c, and these figures 
could probably be shaded on a firm offer. 

Mastic is firmer on the spot and prices have been 
to 48 to 50c. The new crop is reported to be quite light, and 
as spot stocks are limited there seems to be probability of 
any lower prices in the near future. 

Tragacanth is in improved demand showing 


marked up 





niluence of 


better manufacturing conditions. The offerings fr ibroad are 
rather scanty in the finer grades: the spot marl] s decidedly 
firm. The ruling prices may be given as 45 to &sc for Aleppo 
seconds, 75 to 8o0c for Aleppo firsts, with Turkey about 5e a 


pound below these quotations 


Roots. 
Jandelion is dull and neglected at 8 to 8'%c for German. 
Gentian is easier under pressure to sell from abroad, and 
may be had at 5 to 5%c. 


Ginger is quite active at 14 to 16c for unbleached Jamaica. 





Golden seal has declined to $1.80 to $1.90, but is steady 
at these figures. 

Ipecac is steady, but buyers show no anxiety, and supplies may 
be readily had at $1.05 to $1.10 for Carthagena up to $1.20 to $1.50 
for Rio. 


Jalap is reported as scarce and higher, and it is doubtful 
whether good quality could be had even at the advanced price 
of 30c. Some holders continug to quote as low as 25 to 28c 


Mandrake is in active demand at 7 to 9c, and understood 


that the spot stocks are not abundant. 
Sarsaparilla is quiet at 8 to 834c for Mexican, ther 
a moderate jobbing business in progress. 


e being only 


Senega root is firm at an advance to 42 to 43c on the strength 
of reports from the northwest. 

Valerian, German, has advanced to 14 to I5c in sympathy with 
conditions in primary markets. 

Seeds. 

Anise, Star, has advanced to 18 to 20c owing to scarcity of 
stock: on spot. : 

Caraway are quiet, the price range being nominally un- 
changed at 834 to 9c. 

Cardamoms are firm at 50 to 80c for bleached 

Flaxseed is quite firm, and holders show a tendency to exact 
higher prices. 

Mustard, California yellow, is in better supply and somewhat 


easier, and may be quoted at 514 to 5%c. 


Quince, German, has advanced sharply to $1.00 and is firm, 
with supplies being well controlled. 

Wormseed, Levant, is in firm control and held at 514 to 6¢, 
though in view of the reports received from the sources of sup- 
ply, a higher range would seem justified. 
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Hints to Buyers. 


Merck's codeine sulphate dissolves almost instantly, a fact 
which must recommend the product to dispensing druggists. All 
jobbers carry Merck’s in stock. 
known wax bleachery of Theodor Leonhard, of Pat- 

makes a specialty of pure white and yellow bees- 
firm has been established since 1852, which is a guar- 
antee of the excellence of its products. 
ore than 6,000,000 bottles of California Fig Syrup are sold 
annually. It is a mild, efficient laxative suitable for use in a 
universal 


The well 
T 


erson, N. J 
wax. This 


\I 
1 


varicts conditions, and has attained almost 


wide 
use throughout the United States. 

\ Sparkling 
American 
York, will 
who will undertake to make judicious distribution of it. 

The ( 
St. Louis, will be glad to furnish attractive advertising material 
the Wine of Cardui. 


r details regarding their advertising offer. 


The 
New 


be glad to send clever advertising matter to druggists 


\penta Split is an ideal matutinal laxative. 


agents, the Apollinaris Agency Company, of 


Medicine Company, of Chattanooga and 


hattanooga 


bearing imprint of druggist who buys 
Write them fe 

The Marvel Whirling Spray syringe is one of the best sell 
ing articles handled by the drug trade. The manufacturers, the 
Marvel Company, 44 East Twenty-third street, New York, will 
be glad to send advertising matter for counter distribution free 
of charge 
not familiar with Shinn & Kirk’s 
Liquid Rennet we would suggest a trial order. It is a standard 
article, and once used will create for itself a demand. The pro- 
prietors, Shinn & Kirk, of Philadelphia, will furnish particulars 
on request. 

Calista Cream is an ideal skin food for facial or body mas- 
sage. It is put up in an artistic package, and is a rapid seller. 
price to the trade is $2 a dozen, and Schieffelin & Co., of New 
York, the manufacturers will be glad to send descriptive matter 
to our readers who handle this elegant toilet preparation. 

The F. W. Devoe & C. T. Raynolds Company, tor Fulton 
street, New York, U. S. A., are the largest and oldest manufac- 
turers in the world of paints, varnishes, mixed paints, etc. Deal- 
ers who wish to handle thoroughly reliable goods in this line 
would do well to correspond with this firm. 

The druggist who resents the fact that the department store 
has entrenched on the druggists’ field should bear in mind that 
Hearn’s West Fourteenth street, New York, adheres 
strictly to its own field of dry goods, carrying no drugs. The 
druggists can show their appreciation of Hearn’s stand in many 
substantial ways. 

Bacterial Vaccines have been placed on the market by Parke, 
Davis & Co., of Detroit, who will be glad to send full informa- 
tion regarding these vaccines and their use and the opsonic theory 
upon which their use is based. These vaccines are put up in 
packages of four bulbs, each containing 1 Cc., each package sell- 
ing at $2.50, less the regular trade discount to dealers. 

In putting in a stock of Gedney’s Capsules, you take no risk 
whatever, as they pay a larger profit to the trade than similar 
Gedney’s should be specified on all orders. J. W. Ged- 
ney, 204 East Eighty-eighth street, New York, will be pleased to 
furnish free samples and special prices for export. When writ- 
ing for information, kindly mention the AMERICAN DrvuGcISsT. 

The Garrod Spa Lithia is an artificial mineral water which 
has grown steadily in popularity. The New York distributors 
are Charles N. Crittenton Company, 115 Fulton street, New 
York. The Enno.Sander Mineral Water Company, of St. Louis, 
who are the makers, will be pleased to send clever advertising 
postal cards to correspondents mentioning the AMERICAN 
DRuGGIST. 

Sal Hepatica, which is manufactured by the Bristol-Myers 
Company, of Brooklyn, is an effervescing saline laxative, uric 
acid solvent and eliminant, which is sold by all jobbers. It is 
most refreshing and pleasant to take, and should be carried in 


To druggists who are 


store, 


brands. 


> 
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For further particulars apply 
277. Greene avenue, Brook- 


stock by all enterprising druggists. 
to the Bristol-Myers Company, 
lyn, N. Y. 

Gude’s Pepto Mangan is so well and favorably known that 
when Pepto Mangan is ordered Gude’s preparation naturally is 
the only one thought of. Its reputation for all that is good is 
known throughout the drug trade, and it is a most satisfactory 
article to carry. The M. J. Breitenbach Company, 53 Warren 
street, New York, will be glad to furnish particulars regarding 
the preparation. 

The Penn Remedies will be extensively advertised by the 
manufacturers wherever suitable arrangements can be made with 
reliable agents. Druggists who wish to secure a profitable agency 
would do well to write to the Penn Drug Company, 327 North 
Eleventh street, Philadelphia, Pa, U. S. A., for their special 
introductory terms, which embrace a liberal amount of local 
newspaper advertisements. 

The Aikin-Lambert Company, 33 Maiden lane, New York, 
have prepared a line of pen and pencil sets which are admirably 
adapted for sale as holiday presents, making handsome and inex- 
pensive gifts which will be apppreciated by all recipients. Full 
particulars regarding this line, which will prove salable and 
profitable in a drug store, may be obtained by addressing the 
manufacturers, as above. 

Allen’s Almond Oil is of uniform quality, and is strictly pure, 
meeting all the requirements of the most exacting test. Much 
of the so called “almond oil” of the market is not made from 
almonds at all, but from peach kernels, and several druggists 
have been punished under the food and drugs act for selling it 
as almond oil. Specify Allen’s Almond Oil when ordering from 
the jobber, and you will get a reliable article. 

The Shelton Electric Company, Atlas Block, Chicago, 
U. S. A., have a most interesting electric device, in the form of 
a portable hair dryer, which throws a powerful draught of hot 
or cold air, as is desired. They also have twenty different styles 
of massage machines, suitable for every condition. They wish to 
establish agencies in every city which is lighted with electricity, 
and would be glad to correspond with enterprising druggists. 

The man is judged by his clothes, the preparation by the way 
in which it is put up. Even a moderately good toilet water or 
dentifrice will sell well if put up in an attractive manner with 
metal sprinkler tops such as are made by A. H. Wirz, 913 Cherry 
street, Philadelphia, Pa. Mr. Wirz makes all kinds of bottle 
stoppers for cork and screw neck liquid and powder bottles, 
collapsible tubes, hand pill compressors, suppository moulds, etc. 
Write him for descriptions. 

One of the best sellers a druggist can handle is Castoria. It 
has been on the market for many years, and has always given 
satisfaction to the customer, and is a most satisfactory article 
to handle. Druggists can save by buying a gross, and, ‘as the 
article has created for itself a steady demand, it is safe to keep 
a stock on hand. When Castoria is called for Fletcher’s is 
wanted. Full information may be had from the proprietor, 
Charles H. Fletcher, 77°: Murray street, New York. 

The only kind of liquid court plaster advertised in the lead- 
ing magazines and papers of general circulation is the original 
and genuine New-Skin, the advertisement of which is to begin 
immediately. Druggists who are on the watch for something 
novel would do well to look into this matter. New-Skin is a 
liquid court plaster. When liquid court plaster is inquired for 
give New-Skin, and you may be assured that it will give sat- 
isfaction. It is fully guaranteed in every way. We think all 
enterprising druggists would do well to carry New-Skin. It 
comes in packages of three different sizes. For further informa- 
tion, kindly apply to the New-Skin Company, 64 Poplar street, 
Brooklyn, N. Y. 

Ergoapiol (Smith) is a product which has attained a very 


large sale throughout the United States. It is used for the treat- 
ment of amenorrhcea, dysmenorrhcea and all kinds of menstrual 
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disorders. The combination is in the form of capsules, and has 
been cordially approved by the medical profession. Supplies of 
advertising matter and interesting literature concerning the rem- 
edy and its uses may be obtained by applying to the Martin H. 
Smith Company, 105 Chambers street, New York, U. S. A. 

Sanatogen is a tonic that physicians, as a rule, prescribe for a 
period of several weeks, and on that account it is most econqmi- 
cal to lay in a stock of the larger sized packets. As is well 
known, Sanatogen comes in three sizes, and the largest size is 
not expensive at the price to the customer, but more profitable 
for you to supply. The Bauer Chemical Company, of 118 Wil- 
liam street, New York, will be glad to give any information 
regarding this excellent article. Kindly mention the AMERICAN 
Druaeist when writing them. 

The individual size bottles of Welch Grape Juice have proved 
to be most popular. They contain 4 ounces, and sell at $5 a 
case to the trade. They form an ideal addition to basket 
luncheons, and where the demand for grape juice falls off at the 
soda fountain, so that there is danger of a larger package spoil- 
ing, an individual bottle can be served always fresh. The Welch 
Grape Juice Company furnish a very attractive window display 
to their patrons, details of which may be learned by application 
to their offices in Westfield, N. Y. 

Preparations of merit should receive the hearty support of 
every thinking druggist. The makers of Lactopeptine Tablets, 
Lactopeptine Powder, Elixir Lactopeptine, Elixir Lactopeptine 
with Phos. Iron, Quinia and Strychnia, ete—viz.: The New 
‘York Pharmacal Association, Yonkers, N. Y., have always pro- 
tected the retail druggist by marketing these goods only through 
the regular trade, cheerfully replacing damaged or unsalable 
stock, and assisting the retail druggist to advertise that he car- 
ries them in stock, and does not substitute. 

Zenoleum is the name of an insecticide which is invaluable to 
ali persons engaged in the handling of cattle, sheep, hogs or 
fowls. The use of this insecticide enables the farmer to pro- 
tect his stock from all kinds of insects, the attacks of which are 
likely to bring on serious illness in some cases and in all cases 
to materially affect the health and welfare of the stock. Drug- 
gists who reside in agricultural communities should write to the 
Zenner Disinfectant Company, Detroit, Mich., for full particu- 
lars regarding this preparation and the liberal terms on which it 
is offered. 

Concentrated nitrous ether hermetically sealed in tubes has 
recently been added to the list of goods manufactured by the 
Powers-W eightman-Rosengarten Company, and all jobbers are in 
a position to supply these tubes, which come six in a box, at the 
lowest ruling price. It is only by keeping the product hermeti- 
cally sealed that it is possible to prevent the deterioration which 
it undergoes. and by placing these tubes on the market the man- 
ufacturers have made it possible for the druggist to prepare spirit 
of nitrous ether in moderate quantities, and thus be in a condi- 
tion to keep a fresh stock on hand at all times. 

The Best Tonic is the very appropriate name given to the 
extract of malt manufactured by the Pabst Brewing Company, 
of Milwaukee, Wis. The immense output of this brewery puts 
it in a position to apply the most scientific methods to the manu- 
facture of its malt extract and to be able to carefully select the 
material from which it is made. The result is a preparation 
of great therapeutic value. The manufacturers will be glad to 
correspond with enterprising pharmacists who will avail them- 
selves of this opportunity for increasing their sales and enlarg- 
ing their profits by pushing the sale of this product. 

Horlick’s Malted Milk Company have taken advantage of 
their favorable location in the country and have converted the 
spacious grounds in front of their laboratories into a very attrac- 
tive park. Under the supervision of a landscape gardener, an 
artificial lake was excavated, and supplied with pure, running 
water from one of the springs on the premises. Trees and shrub- 
bery have been planted, mounds constructed, and spacious lawns 
laid out. The sylvan effect thus imparted to the immediate en- 
vironment adds greatly to the appearance of the big plant in the 
background. The standard of excellence attained in the manu- 
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facture of Horlick’s Malted Milk has won for it a world wide 
reputation, and the visitor cannot fail to be impressed with this 
new departure as an additional evidence of the company’s desire 
to have not only a clean, hygienic plant for the manufacture of 
their food, but also surroundings that are at once picturesque 
and in the highest degree sanitary. 


New Prescription Proprietaries. 


The Prescription Product Company, of Dayton, Ohio, have in- 
augurated a vigorous campaign of advertising for three prescrip- 
tion proprietaries made by them, which can be obtained from them 
through jobbers generally. They are Tincture of Cadomene 
Compound, Compound Fluid Balmworth and Compound Essence 
Cardiol. Manufacturers assert that the retail druggist should 
welcome this line of products, as the published prescriptions used 
in their advertising were written by a physician who thoroughly 
understands his profession, and that, in view of the fact that they 
must depend upon repeat orders for their profits, the products 
must be of real benefit to the users, as otherwise there would be 
no repeat orders. 


A Good Time to Make Profits. 

Every day in the year it is possible for druggists to sell 
exterminators to kill rats and mice, as people are always buying 
articles that will kill these pests. As the golden rule of commerce 
applies in this instance, as it does in many others, namely, “A 
satisfied customer proves a profitable customer,” and it is to the 
interest of druggists everywhere to buy and push the sale of 
Stearns’ Electric Rat and Roach Paste, as with the approach of 
warm weather there is a sudden and increased demand for a 
reliable exterminator that will kill cockroaches and water-bugs. 
This article is guaranteed by the manufacturers to kill the pests 
mentioned, and druggists should order a three dozen lot from 
their jobber, and secure one of the celebrated twelve colored lith- 
ographed advertising display stands, that can be set up anywhere 
inside of a minute. This display is not only attractive, but it 
sells the goods; this means increased profits for the druggists.” 


The Proper Time for Distilling Witch Hazel 


In describing Jungmann’s witch hazel display in our last issue 
we quoted from a card which read as follows: “Jungmann’s 
Witch Hazel is a concentrated product. It is the saturated dis- 
tillate of the witch hazel shrub manufactured during the flower- 
ing season, when the plant Has reached the highest medicinal 
potency.” P. C. Magnus, president of Magnus, Maybee & Rey- 
nard, who are large distillers of this product, having one of the 
largest, if not the largest, individual factory in the United States 
at Chester, Conn., in the heart of the witch hazel country, points 
out that the placard contains a grave error—that the best witch 
hazel made is that distilled in the fall of the year, when the plant 
is free from leaves or blooms, and that the product cannot be 
distilled satisfactorily in the summer time when the plant is in 
bloom. 


German Post Cards Are No Longer First in Quality. 


The E. C. Kropp Company, of Milwaukee, are specialists in 
making local view post cards. They have the largest plant in 
the United States which manufactures post cards exclusively. 
They manufacture four styles of cards, Photochrome, Hand Col 
ored, New Process and Duopoint, respectively. All of these have 
met with great success, especially the Hand Colored and Photo- 
chrome cards.. They usually equal, and in many cases excel, the 
product of the celebrated German manufacturers. For delight- 
ful landscapes, pretty river scenes, etc., the Hand Colored cards 
are ideal. You only state whether you wish highly colored or 
delicately tinted cards, and they do the rest. All cards are fin- 
ished very carefully, and are passed on by a corps of efficient in- 
sin ctors when completed. All defective cards are taken out, and 


you get only perfect workmanship on your orders, 
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The Standard Remedy for Tuberculosis. 


Hearing so much about consumption these days as we do, 
it seems proper to take advantage of the interest aroused in 
this dread disease to push the standard remedies for it. What 
are these standard remedies? The recent Tuberculosis Con- 
gress in Washington voiced the opinion that codliver oil was 
one of the best weapons with which to fight the disease. It is 
fortunate. therefore, that we have this weapon in a most agree- 
able form ready at hand. 

Fifty years ago the conswuptive had to take the raw oil, and 
it was a question as to whether the disease was worse than the 
dose—now, we have all sorts of things advertised as codliver 
oil, which are known to contain a large amount of alcohol, and 
experts say alcohol is about the worst thing the consumptive 
can take. It behooves one, therefore, to be very careful what he 
recommends or suggests to consumptive patrons. 

This is a disease requiring long and and patient treatment. 
and it pays to recommend only what is known to do good, and 
Scott’s Emulsion is known to be good. We understand it hasn’t 
a drop of alcohol in it. 


The Hires Automatic Munimaker. 

In view of the difficulty of making money, it is interesting 
to find an automatic money maker, and this innovation has been 
perfected by Charles FE. Hires, of Philadelphia, whose Automatic 
Munimaker is illustrated The invention of this ap- 
paratus has solved a dual problem, for it prevents waste, and 
uniformity in 
the drinks dispensed. 


herewith. 
insures 


No matter how good a 
syrup the dispenser has 
at hand, he cannot pro- 
duce a really satisfac- 
tory beverage unless he 
combines just the prop 
er proportion of syrup 
water. 
Even the most experi- 

enced soda _ dispenser 

{ will vary in the amount 

of syrup drawn from 

10 to 25 percent., as it 

is impossible to accu 

rately gauge the amount 

of syrup used 

rushed, unless some me- 

chanical device is re- 

sorted to. The result of 

this variation is that the 

drinks served vary in 

the proportion of syrup, 

and that the consumer 

finds the beverage too heavy on one occasion and too light on 
another. Furthermore, the dispenser is prone to err on the side 
of giving too much syrup, with the result that the drink served 
is expensive as well as unsatisfactory. . 
Hires set about remedying this condition, and Hires’ Auto- 
matic Munimaker is the result of his experiment. 
is simplicity itself. 


and carbonated 


when 


The apparatus 
The quantity of syrup being measured ac- 
curately, the drinks dispensed with its aid are of uniform char- 
acter. Under the old fashioned method of guesswork, the aver- 
age dispenser produced one hundred glasses of root beer from 
one gallon of Hires’ Syrup. By means of this new Automatic 
Munimaker 140 glasses can be produced from a gallon of a 
really more satisfactory character, as an excess of syrup does 
not tend to make the drink more palatable. This means that in 
dispensing 5 cent drinks this apparatus will produce $2 per gal- 
lon more than does the usual guesswork method. The drug- 
gist therefore obtains more profit and the consumer a better 
beverage. Druggisis who have not put in this Automatic Muni- 
maker should write at once to the Charles E. Hires Company, 
Philadelphia, for prices and further descriptive matter. 
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Turkish Scammony Trade. 


Consul-General Ernest L. Harris supplies Daily Consular and 
Trade Reports with the following description of the scammony 
industry in the Smyrna district of Turkey: 

Scammony is a plant which thrives in the soil and climate of 
Asia Minor. The leaves are triangular in shape and produce lit- 
tle flowers of a pale yellow color. Scammony gum is extracted 
by means of crushing the roots of the plant between large stones 
especially prepared for this purpose, with grooves cut in different 
places in order to permit the sap to drip away and be collected 
in little clay cups. This primitive method is in use throughout 
the Vilayet or Province of Smyrna. The fluid, after being dried 
in the air, forms a dark gray substance which is soluble in alco- 
hol. Its composition is from 60 to go percent. of resin, the other 
parts being about equally divided between starch, salts, calcium 
and magnesia. Scammony is used in pharmaceutical purposes, 
principally in the preparation of purgatives. 

The scammony trade of Smyrna has practically been monop- 
olized by one concern. The annual exports amount to about 
5,500 pounds, the principal buyers being Italy, France and Eng- 
land. Most of it is sent by parcels post through the various post 
offices in Smyrna. 

In former years it was a custom of the peasants to adulterate 
scammony, when in a liquid state, with wax and even mud. This 
practice, however, has been obviated by analyzing all the scam- 
mony on the market. Smyrna scammony, or Aleppo scammony, 
as it is sometimes called, sells at from $7 to $& per pound. j 


Inventor of the Picture Post Card Dead. 


A 1ecent news dispatch announced the death at his home in 
Germany of the man who invented the picture post card. His 
name was Schwartz, but of his initials we know nothing. Here 
Schwartz may not be honored with a monument contributed by 
the employees of the post offices of the world, but he deserves 
to be set down in the of this wonderful as the 
inventor of one of the most popular and useful methods of com- 
He truly helped to girdle the earth. 


records age 


munication ever devised. 


A St. Louis Branch for Allaire, Woodward & Co. 


Allaire, Woodward & Co., of Peoria, Ill, have opened an 
office at 310 Equitable Building, St. Louis, with E. H. Krembs 
in charge. The rapid growth of their business in the southwest- 
ern territory made it desirable to keep in closer touch with the 
growing trade, and it is for the convenience of their patrons 
in the new “territory that the office has been opened. St. Louis 
being a large manufacturing and distributing centre offers an ex- 
cellent location for such a branch for the distribution of their 
pharmaceutical chemicals and drug products. 


On «Accepting ’’ Advertising. 
R. D. meeting The New Idea says, 
apropos of advertisements in Notes: 

Much was said about “accepting” advertising—a bit of euphe- 
mism that brought a smile to the face of every journal man every 
time he heard it. Advertising, good friends, is never “accepted” 
—it is obtained, at the expense of great wear and tear upon the 
imagination, persuasive power and organs of speech. There 1s 
not a vast army of wealthy advertisers lying in ambush for the 
unsuspecting journal, ready to pounce upon it and demand its 
advertising space in exchange for their good money. On the 
other hand, it is necessary for most journals to almost pester the 
life out of the unwilling subject in order to separate him from 
even a visible quantity of his ill or well gotten gains. 

When the N. A. R. D. journal’s advertising solicitor goes out 
to “accept” advertisements, he will doubtless tind it necessary to 
make some argument to get them. And if he bases his claims 
upon a good circulation, stating with truth and exactness just 
what it amounts to, at reasonable rates, he will show his wisdom 
No‘ one should be asked to advertise to show that he is “friendly.” 
That sort of thing grates. Advertising is no test of friendship— 
it is a business matter pure and simple, and no firm should be 
considered friendly simply because it buys space—nor unfriendly 
because it does not. 


In reviewing the N. A. 











